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State 95... 


precision engin 


Use of concrete on Connecticut's 
Interstate 95 permitted load 
strength to be based on a mathe- 
matical formula rather than em- 
pirical deep-bulking of material. 


Today’s exact knowledge of the na- 
ture of concrete enables engineers to 
design pavement precisely—with no 
over-building ‘‘just to be sure.” 
Thus, maximum strength is obtained 
with minimum thickness—along 
with important saving of materials. 

The reason is well-known: Con- 
crete is rigid, not flexible—so there 
are no ‘‘moving parts’’ to cause 
structural changes. The beam 
strength only concrete can provide 
supports and spreads vehicle loads, 


PORTLAND CEMENT ASSOCIATION 
1612 East Colonial Drive, Orlando, Florida 
A national organization to improve and extend the uses of concrete 


pered to fit future traffic! 


G () N ¢ R e ll e gives an oan 


figured with a “slipstick”—not a yardstick! 





The strength of concrete is in the concrete it- 
self. Compressive and flexural strengths can 
be computed and measured exactly. Designs 
are based on facts—not intuition. 


keeps pressures on the subgrade per- 
manently within safe limits. 

This is why engineers can design 
highway pavements of concrete to 
last 50 years and more—with upkeep 














Flexible pavements use extra-thick layers to 
minimize concentrating load forces on sub- 
grade. Materials of varied strength and qual- 
ity prevent exact load-bearing designs. 


costs running as much as 60% lower 
than for asphalt. This is why you are 
seeing concrete chosen for vital 
heavy-duty routes—particularly on 
the new Interstate Highway System. 
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NEWS AND TRENDS 


FLORIDA DEVELOPMENT COMMISSION 


During the last few months the Florida Devel- 
opment Commission has often been in the 
news because of radical new departures in its 
policies. This Trend Extra describes what the 
new departures are, and discusses how suc- 
cessful they are proving to be in promoting 
the welfare and prosperity of the state. 


BOB THOMAS 


At 36, this busy Tampan, son of a colorful 
Floridian, has made his mark in business. He 
is also an unpublicized leader in Florida's 
struggle for improved race relations, and in 
promoting waterways development. 


WHAT'S HAPPENING IN FLORIDA SUGAR 


Fidel Castro brought about Florida’s current 
sugar boom by causing Cuban quotas to be 
cut off. Sugar companies in the "Glades are 
betting millions that new quota restrictions 
won't cut their market down again. 


SWEEPSTAKES BOOSTS CIGAR SALES 


Jacksonville's Swisher Cigar Company pro- 
motes its King Edward brand by offering a 
Florida vacation as a sweepstakes prize to 
lucky retailers. 
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How to Raise Money 


“HOW to Raise Money for Your Com- 
pany” is the theme of the October issue. 
Methods for raising both short-term and 
long-term funds are explored. A survey 
of bankers and business executives un- 
covers some special problems faced by 
Florida firms, and reveals how they can 
be overcome. 


Box 150, Tampa, Florida, publishers of FLORIDA ,tte, 


oA 
‘ % 
7 

en o* 


address when requesting change of address. Entered as a second class mail publication at the Post Office, Tampa, Florida. Sua 






















































Drive 
Carefully... 
School’s in 


Safe driving is everyone’s job, all year. But now that 
school’s starting again, it’s time to be even more careful. 


Our youngsters may carry some of that carefree 
summer back to school with them. They may forget to 
stop and look carefully before crossing streets and 
highways, getting off buses, chasing after baseballs. 


All of Southern Bell’s drivers will work to make this 
the safest school year ever. They are going to drive as 
if their lives—and someone else’s—depend on it. 


Because they do. 


Southern @® Bell 


oo» Growing wilh the Future 
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Letters 





From the “Horse’s Mouth”... 


There is an item in your recent issue of 
Trend on which I would like to comment. 
Under “Inside the State,” your first item 
reports information received from Mr. 
Harold Colee about the Internal Revenue 
Service’s treatment of expenses for con- 
ventions in resort areas. I am familiar with 
this information. It first came to my atten- 
tion several weeks ago and thereupon | 
contacted Mr. Colee. From him I learned 
that the information about 50% disallow- 
ance stemmed from some individual cases 
wherein claims had been made for travel 
expenses while atending meetings in a 
resort area along the Atlantic seaboard 
north of Florida. 

Travel and entertainment expenses are 
reviewed by our examining agents on the 
basis of whether they serve a bonafide 
business purpose. Expenses incurred in 
attending a convention are deductible if it 
can be shown that attendance benefits or 
advances the interest of the taxpayer's 
trades, business or employment. On the 
other hand, travel expenses even though 
designated for business purposes are not 
allowed as deductible expense items if 
made primarily for personal pleasure or 
vacation purposes. This briefly is the cri- 
teria on which we review and determine 
the deductibility of travel expenses. 

We do not follow an arbitrary rule of 
disallowing 50% if travel expenses are in- 
curred at a convention in a resort area, In 
fact, we have no percentage rule in deter- 
mining the allowable travel expenses. We 
believe that possibly the belief that the 
Internal Revenue Service follows a per- 
centage rule may have arisen from a few 
specific instances in which the examining 
agent arrived at a determination that only 
50% of a given taxpayer's travel expense 
was allowable. Each case must stand on 
its own merits and it is possible that in 
certain instances, final determination may 
result in disallowing anywhere from a 
small fraction to the total claim for travel 
expenses. But the fact that these expenses 
were incurred in a resort area as in contrast 
to a non-resort area has no bearing on a 
determination. If the expenses were neces- 
sary in the pursuit of a trade, business or 
profession and reasonable, they are deduct- 
ible 
Laurie W. Tomlinson 
District Director 
Internal Revenue Service 
Jacksonville, Florida 





Political Cowardice... 


The story “Political Cowardice” in yout 
June issue was very interesting and served 
to illustrate, in my opinion, a very impor- 
tant challenge facing businessmen every- 
where. With government and business 80 
inextricably linked in the operation of out 
free-enterprise society today, it behooves 
all businessmen to make politics their job 
and to contribute their skill and effort to 
the democratic processes. 

Sincerely, 

R. E. Wase, Specialist 

Communication & Community 
Relations 

General Electric Co. 

St. Petersburg, Fla. 
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Talk and Predictions 














Florida’s Falling Water Table Cause for Alarm... 
Opportunities for Builders in Urban Rehabilitation. . . 
Brevard County Looks Forward Hopefully to a Superboom 


ssFLORIDA’S UNDERGROUND 
water table, the supply source of 
wells, is dropping at an “alarming 
rate,” Lake Wales Consulting Engi- 
neer Lamar Johnson told officers of 
the Peace River Valley Water Con- 
servation and Drainage District 
meeting in Punta Gorda. 

New maps recently released by 
the Florida Geological Survey show 
that artesian water in one typical 
area, which rose to 110 feet above 
mean sea level in 1949, rose only to 
90 feet in 1959, a 20 foot drop in ten 
years, Johnson said. The maps 
showed that the only area in the state 
where ground water levels had not 
fallen through excessive use by in- 
dustry and agriculture was the Green 
Swamp area in Polk County. 


as‘WE HAVE GOT TO BE 
READY to try to keep a good labor- 
management relationship in Florida 
if we want to keep getting industry 
down here,” said State Senator Harry 
O. Stratton, Governor Bryant’s labor 
trouble shooter. 

Stratton, a member of the AFL- 
CIO, forsees trouble, however. He 
pointed out that Teamster President 
Jimmie Hoffa has said he intends to 
step up activities in Florida, and 
increasing industrialization in the 
state by itself is bound to bring an 
increasing number of labor disputes. 

Stratton said he intended to pay 
special attention to the Cape Canav- 
eral area where well-publicized dis- 
putes have (according to Governor 
Bryant) “given the state a black eye.” 


#2AN UNIDENTIFIED NATION- 
AL Aeronautics and Space Admin- 
istration spokesman has said a deci- 
sion on the site for the Nova space 
program will be made in a matter of 
months. A new location will be 
needed; Cape Canaveral has enough 
room for the Saturn program now in 
progress, but not for Nova. 

Merritt Island, located between 
Cape Canaveral and Cocoa Beach, 
is under consideration, the spokes- 
man indicated. However, no deci- 
sion has yet been made on whether 
the site will be on land, or off-shore. 
An off-shore location may prove 
desirable because of the high noise 
level at launching. 






as IT IS TRUE THAT URBAN 
DECAY and metropolitan sprawl 
have been more successfully resisted 
in Florida than in highly industrial- 
ized states. Still, blight can creep in 
and spread rapidly anywhere unless 
it is constantly checked through 
neighborhood conservation,” said 
Neal J. Hardy, Commissioner of the 
Federal Housing Administration, 
speaking to an _architect-builder 
meeting in Miami sponsored by Bis- 
cayne Federal Savings and Loan 
Association. 

“A great deal of the building that 
will be done for a long time to come 
will be tied in with urban renewal. 
The future of many builders lies in 
the cities where there is a crying 
need for rehabilitation of existing 
salvagable homes and for construc- 
tion of new housing suitable for 
different groups of people in different 
income levels. Astute builders who 
know how to work with public agen- 
cies can boost their own business by 
participating in both the rehabilita- 
tion and new construction phases of 
redevelopment work and at the same 
time gain widespread respect for the 
service they render to communities.” 


as OIL PROSPECTS IN FLORIDA 
don’t look bright, according to a 
recent report by the Florida Geologi- 
cal Survey. Six new wells were 
drilled in the state during the first 
half of 1961, and all were abandoned. 
Oil companies operating in the state 
have dropped from 15 when the 
Sunniland field was brought in 20 
years ago, to three at present. 

Meanwhile, the Gulf Oil Corpora- 
tion recently announced the start of 
drilling operations in the Gulf of 
Mexico some 40 miles west of Key 
West. 


asA NEW GIMMICK for selling 
Florida lots to Northerners through 
Supermarkets is being worked out 
by a Boston group. Using the 
name Futurama, outlets are planned 
through the 5,200-member Independ- 
ent Grocers Alliance. The plan would 
use cash register tapes like trading 
stamps, with $75 in tapes allowing 
the purchaser a one dollar discount 
on a ten dollar monthly installment 
on a $995 lot. 


s# BREVARD COUNTY is entering 
another boom which may prove to be 
the missile county’s biggest yet, 
agree county commission chairman 
Joe Wickham, a construction con- 
tractor, and county director of build- 
ing and zoning, O. D. Peavy. 

Wickham, whose firm had been 
feeling the construction slump, said 
contractors now have plans of sev- 
eral commercial projects to bid on. 
“I've now got as much business as I 
can handle,” he said. 

Peavy said building permits issued 
during the last week in July totalled 
$830,177, which was more than the 
combined total of January and Feb- 
ruary. 

The recently accelerated defense 
build-up and reports that the gov- 
ernment wants its missile subcontrac- 
tors to move in closer to Cape Canav- 
eral are behind the speculations that 
Brevard’s next boom will be _ its 
biggest. 


ssFLORIDA’S COUNCIL ON 
ECONOMIC DEVELOPMENT 
(COED) was told by its chairman, 
Mrs. Ouida Baggett Regan, that the 
solution to Florida’s growth prob- 
lems in the sixties will continue to be 
more tourists and increased indus- 
trial development. 

“In order to keep pace with a 
probable population of 7.5 million in 
1970, some 70,000 new jobs must be 
opened annually. 

“Industry now provides jobs for 
about 16 per cent of Florida’s em- 
ployed persons. Industrial employ- 
ment rose 102 per cent during the 
fifties, but will have to climb even 
more sharply during the sixties,” Mrs. 
Regan said. 


se“HIGHLY SKILLED AND 
WELL EDUCATED scientists and 
engineers are in great demand in the 
missile industry,” said G. T. Willey, 
vice president and general manager 
of the Martin Company’s Orlando 
Division. “What we need in the 


Central Florida area now is the cre- 
ation of a four-year technical college, 
similar, perhaps, to California Insti- 
tute of Technology. Our engineers 
need such an institution in order to 
obtain advanced degrees.” 
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Inside the State 








$160 Million Bond Issue Readied to Finance Sunshine State Parkway 
Extension from Fort Pierce to Wildwood 


se THE FLORIDA STATE TURN- 
PIKE AUTHORITY has filed suit 
in Leon County to validate $160 mil- 
lion worth of bonds to finance con- 
struction of the Sunshine State Park- 
way extension from Fort Pierce to 
Wildwood, and to refinance the exist- 
ing Miami to Fort Pierce section. 

The $160 million will cover the 
costs to the Turnpike Authority of 
calling approximately $64 million in 
outstanding bonds on the existing 
toll road. Authority chairman John 
Hammer said the Authority would 
have to pay a premium of 3 per cent 
to call the bonds. 

Actual construction costs for the 
new section are estimated at from 
$74 to $78 million, depending on 
location of Interstate 75, which will 
connect with the toll road. The U. S. 
Bureau of Public Roads is conduct- 
ing public hearings on the state’s 
request to shift alignment of Inter- 
state 75 at Wildwood to the east, 
which would shorten the length of 
the toll road by about eight miles. 

Sale of the bonds is to be nego- 
tiated. Hammer said they will carry 
no guaranteed interest rate, but he 
anticipated the rate would be about 
four per cent. The issue will provide 
for a 10 per cent contingency fund, 
three years’ funded interest and also 
legal and financial costs. 


se A NEW INDUSTRIAL PARK at 
Bartow’s Municipal Airport is the 
result of efforts by a joint industrial 
committee from Bartow and Winter 
Haven. First tenant at the park is 
Plastic Structures, Inc., which will 
manufacture equipment for the phos- 
phate industry. 

The committee was successful in 
getting the Federal Aviation Author- 
ity to remove a clause which would 
have enabled the authority to take 
over the land, without compensation 
to industries located there, in the 
case of a national emergency. 

Winter Haven and Auburndale 
have also established a joint indus- 
trial board to set up an industrial 
park beneficial to both cities. Fol- 
lowing the incorporation of the board 
as a non-profit organization, the city 
of Winter Haven deeded the pro- 
posed site of the industrial park to 
the board. 
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se UMBAUGH AIRCRAFT COM- 
PANY, of Ocala, has received certi- 
fication by the Federal Aviation 
Authority for its autogiro-type air- 
craft. The company has been under 
investigation by U.S. Postal inspec- 
tors, under the postal fraud statute. 
Complaints were lodged against the 
company by Max Garant, of the 
Aircraft Owners and Pilots Associa- 
tion, on the grounds that it had been 
accepting orders for several years for 
the aircraf*, although it had not been 
certified by the FAA. 
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“LE SIGNAL,” abstract sculpture unveiled at 
Jacksonville’s new Roosevelt Mall Shopping 
City, has visitors wondering. 


ea“WHAT IS IT?” was the reac- 
tion of the general public to the mon- 
umental saaeaet sculpture which 
was revealed at the opening of the 
Roosevelt Mall Shopping City in 
Jacksonville last month. 

Robert H. Jacobs, owner and 
builder of the center, and an art 
collector, commissioned controversial 
French artist Andre Bloc to create 
the sculpture expressly for the cen- 
ter. Composed of bronze, copper, 
brass and stainless steel tubing of 
varying sizes, the sculpture stands 
45 feet tall and weighs 6,600 pounds. 
Bloc calls the towering maze of tubes 
“Le Signal.” 


ss CONSTRUCTION PERMITS fo; 
non-farm buildings for the month of 
May were valued at $114,423,000, up 
14 per cent from May, 1960, and the 
highest of any month since June 
1960. The upturn is attributed to an 
increase in the number and value of 
permits for new residential buildings, 
according to the Florida Construe. 
tion Review, published by the Uni- 
versity of Florida. 

New non-farm buildings author. 
ized in Florida during the first five 
months of 1961 were down 11 per 
cent, however, from last year. 


eeFLORIDAS TAX COLLEC. 
TIONS for the fiscal year ended June 
30 amounted to $590.7 million, a one 
per cent increase over the prior year, 
according to State Comptroller Ray 
Green. The state’s largest revenue 
tax, sales and use, produced $170.2 
million, a drop of seven-tenths of 
one per cent. Gasoline tax col- 
lections, second ranked producer, 
brought an increase of 2.7 per cent. 

In addition to the tax money, the 
state received: $169 million in aids 
and donations from federal and local 
governments, $25 million in miscel- 
laneous revenue, $10.8 million from 
earnings on investments, $40 million 
collections for retirement benefits, 
and $221.9 million in various one- 
shot sales of land, revenue certifi- 
cates and other securities. 


as DEACTIVATION OF MacDILL 
AIR FORCE: BASE, Tampa, which 
was scheduled for June 1962, has 
been postponed indefinitely. State 
Senators Spessard Holland and 
George Smathers viewed the an- 
nouncment as another indication of 
the federal government’s plans to 
continue development of manned 
bomber operations rather than rely 
solely on guided missiles. 

The move may interfere with ef- 
forts by Tampa and St. reer: 
to get the National Aeronautics an 
Space Administration to move its 
administrative offices to MacDill. 

Col. Wayne Connors, MacDill 
base commander, said it would be 
“quite difficult” to house NASA per 
sonnel in existing buildings at the 
base as long as the Air Force stays 
there. Plenty of land is available if 
the agency wanted to build new 
buildings, he added. 
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... Inside the State 





as THE DUVAL COUNTY COM- 
MISSION has cut nearly $3.5 million 
from its 1961 tax roll, reducing actual 
taxes for a number of property own- 
ers by an estimated $165,000. Offi- 
cials estimated that the assessment 
reductions will require about a two 
mill increase over the previously 
estimated county millage of 48.85 
mills. 

Assessor Frank K. Osborn at first 
objected to the cuts. Then, when 
commissioners reduced hotel assess- 
ments, said other business properties 
were just as badly over-assessed. The 
commissioners then proceeded to cut 
assessments on other types of busi- 
ness property. Osborn told them: 
‘{ think you'll set a precedent here 
that will get you in hot water before 
it’s over.” Spokesmen for owners of 
these types of properties appeared 
before recent commission hearings 
to complain of lowered incomes due 
to a decrease in volume of business 
and building vacancies. 

The reduction will mean a loss of 
about $66,000 in revenue for schools, 
which have reached their 20-mili 
taxing limit. 


e#A $5 MILLION RETIREMENT 
HOME is planned for Dunedin, near 
Clearwater. Mease Manor, Inc., a 
non-profit corporation, will construct 
and manage the home, which will be 
built adjacent to the Mease Hospital. 
Dr. J. A. Mease is president of the 
corporation. 

Hotel type rooms and apartments 
with medical and recreational facili- 
ties available, are planned. Monthly 
fees will be based on actual operat- 
ing costs. 
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SEWAGE TREATMENT 
BY AEROBIC DIGESTION 
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EQUIPMENT, INC. 


1627 Gutr-To-Bay BLvp. 
CLEARWATER, FLORIDA 
TELEPHONE 442-2117 
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Mr. James O. Murray 
GENERAL MANAGER AND VICE PRESIDENT 
Troup Broruers, INc. 

Corat GaBLes, FLORIDA 


Mr. Murray has been affiliated with Troup Brothers for the 
past 14 years—acting as General Manager and Vice President 
since 1955 of this, the largest Engineering Construction company 
in South Florida which specializes in paving, grading and 
drainage. 


The Business was started by three brothers—W. J. Troup, Jr., 
C. G. Troup, and E. K. Troup. Since the time Mr. Murray 
joined them, he has seen the company complete such projects 
as: 90% of the paving for Miami’s International Airport run- 
ways; construction and paving for two sections of the Sunshine 


State Parkway; and the recent completion of the new Palmetto 
By-Pass. 


Hunt Truck Sales & Service, Inc. is proud to have sold Troup 
Brothers, Inc. the majority of their medium and heavy duty 
trucks, and of the pleasant association with Troup Brothers, 
Inc. and Mr. Murray. 
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WHITE © GMC © AUTOCAR 
TRAILMOBILE ® THERMO-KING 
Tampa Miami Lake Worth St. Petersburg 
2-4221 NE 5-0331 JU 5-9858 OR 17104 
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... Inside the State 








ss FLORIDA SALES PLAN, INC., 
a Florida newspaper group, has been 
organized to sell general advertising 
for The Miami Herald, the St. Peters- 
burg Times and The Orlando Sen- 
tinel-Star. 

Formation of the group was auth- 
orized by James L. Knight, vice 
president of the Herald; Nelson 
Poynter, president of the Times; and 
Martin Anderson, publisher of the 
Sentinel-Star 

The group will promote and adver- 
tise itself as Florida Golden Mar- 
kets, according to Irwin Simpson, of 
the St. Petersburg Times, who is 
president of the organization. Other 
officers are: Arthur J. Gucker, busi- 
ness manager of The Miami Herald, 
vice president; and William Cono- 
mos, general manager of the Senti- 
nel-Star, secretary-treasurer. 


as THE FLORIDA EAST COAST 
RAILWAY has been included in the 
proposed merger of the Seaboard Air 
Line and Atlantic Coast Line Rail- 
roads. John W. Smith, president of 
Seaboard, said the proposal was in- 
cluded in a rebuttal statement pre- 
pared for the concluding hearing on 
the merger before an Interstate Com- 
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Are You In A 
Filter Jungle? 


Been buying filters from a dozen places? 


Having trouble finding the right size, type 
filter for the job? Worried about whether 
replacements are being handled properly. 


Let a FLORIDA FILTER expert lead you 
out of the jungle of haphazard filter buying. 
One look at your needs and he can cure 
your filter problems for good. 


We manufacture or stock nearly every filter 
known to man (and some unknown) for 
every conceivable use by industry, transpor- 
tation, utility, retail, and public buildings. 


FR 1 - 8625 8 - 2161 
3110 NE 2nd Ave., 1501 Gr. Central 
Miami 37 Tampa 


LORIDA 
ILTERS, INC. 
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merce Commission examiner. The 
offer was a tentative proposal signj- 
fying the willingness of SAL and 
ACL to include the FEC, if the ICC 
and FEC approved. 

The FEC has opposed the ACL. 
SAL merger on the grounds that it 
would return the FEC to bankruptey, 
Some months ago a group of minor. 
ity stockholders, not optimistic about 
the success of preventing the merger, 
said the FEC should merge with the 
ACL-SAL or some other railroad. 


State Senator 
VERLE POPE 
St. Augustine 





fea 
as SENATOR VERLE POPE AND 
REPRESENTATIVE JOHN MATH. 
EWS are winners of the St. Peters- 
burg Times’ awards as the 1961 Flor- 
ida Legislature’s most valuable mem- 
bers. It was the third time Pope had 
won the award, given on the basis 
of votes by Florida reporters cover- 
ing the 1961 session, and state news- 
paper editors. 


se REVISIONS IN WORKMEN'S 
COMPENSATION premium rates 
have been approved by Insurance 
Commissioner J. Edwin Larson. The 
revisions will mean an average in- 
crease in the manufacturing industry 
of 2.8 per cent, with an average 
boost of 1.2 per cent for all other 
industries except contracting. In the 
contracting industry there is an aver- 
age decrease of 3.3 per cent in rates. 
Larson said the average increase in 
manufacturers’ costs would have 
been higher had it not been for the 
recent action of the Industrial Com- 
mission in reducing its assessment on 
workmen’s compensation premiums 
from 2.5 per cent to 2 per cent. 


as THE FLORIDA BAR, in an ef- 
fort to curb increasing legal prob- 
lems created by the influx of Cuban 
refugees, has published one of its 
public service pamphlets, “What to 
Do in Case of an Automobile Acci- 
dent,” in Spanish. The Public Rela- 
tions Committee of The Florida Bar 
also plans to issue a pamphlet in 
Spanish on laws affecting Florida 
residents. 

In addition, two legal aid offices 
are maintained in the Miami area 
for the assistance of persons needing 
legal advice, but who are unable to 
pay for such services. 
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... Inside the State 


ss THE PHOSPHATE INDUSTRY 
in the Polk-East Hillsborough county 
area set new records in employment, 
total payroll and thé average earn- 
ings of its workers in 1960, according 
to reports by the Florida Phosphate 
Council. 

The 5,920 workers employed at 
the start of this year were 512 more 








than the total at the beginning of | 


1960. Total payroll for 1960 was 
$30,594,560, compared with $26,500,- 
000 for 1959. Average earnings for 
each worker were $5,168, compared 
with $4,908 in the previous year. 

The increase, which is contrary to 
the trend in recession-ridden 1960, 
was attributed to a rise in phosphate 
manufacturing operations within the 
state. The trend over the past 19 
years has been toward greater manu- 
facturing of concentrated phosphate 
products at mining sites, and less 
shipping of bulk phosphate to be 
processed in other areas. 


asCENTRAL AND SOUTHERN 
FLORIDA FLOOD CONTROL 
DISTRICT has cut its budget in 
order to reduce flood control taxes in 
its 18-county jurisdiction. 

The board cut its tax from .925 
mills to .90 mills following com- 
plaints after it raised the tax from .75 
mills to .925 mills in July. Riley S. 
Miles, FCD governing board chair- 
man said most of the complaints 
came from Broward County, where 
a reassessment is under way which 
could more than double that county’s 
taxes. 

FCD executive director G. E. Dail, 
Jr. said the millage was raised in 
July in the belief that Dade County 
voters would reject reassessment. If 
Dade County had reassessed, it 
would have substantially increased 
the tax roll. 


se*TRANSITION IN DADE,” 
which appeared in the January issue 
of Florida Trend, won first prize as 
best feature in a con- 
/ test held by the Flor- 

_ ida Magazine Associa- 
tion. The feature was 
written by Charles 
Darragh, Trend asso- 
ciate editor. 

Trend also won best 
column award for its 
“Florida Close-Ups,” 
and best typography. 

Professor A. A. Applegate, retired 
head of the school of journalism at 
the University of Michigan, in judg- 
ing the contest said, “This magazine 
is headed for a place of leadership 
among regional publications.” 





oh 


Darragh 








PUT TO WORK 
IN FLORIDA 


$41,000,000 was the amount your General Tele- 
phone Company paid in wages, taxes, services and 
supplies, last year alone, in the five Florida counties 
we serve. 


This money was put to work ! 


These active local dollars paid salaries to our 
employees — and contributed to the salaries of 
those from whom we bought goods and services. 


They bought food and clothing, drug items and 
household supplies; they paid doctors’ bills, rents 
and insurance premiums; they made payments on 
cars, furniture, appliances; opened savings ac- 
counts, helped churches and worthwhile charities. 
They paid taxes at every level of government, aid- 
ing schools, roads and other public projects. 


In every way, these dollars—41 millions of them 
— created new business every day of the year and 
made a major contribution to the economy of West 
Coast and Central Florida. 


This is nothing new! Your Telephone Company 
has been spending money here for 60 years — and 
is doing so every day! Every dollar spent helps the 
area where we live and where you live to grow 
and prosper. 
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NOW... 
BUSINESS 
CAN BE PLEASURE" 





* In the heart of 
Metropolitan Miami, 
the convenience and 
comfort of the 
Miami Skyways 
directly across from 
the new Miami Airport. 
155 Air-Conditioned 
Soundproof Rooms, with 
Private Baths * Large Pool 
Cocktail Lounge « Coffee 
Shop * Dining Room 
Car Rentals * Walk to 
Golf Course. 


LOW COMMERCIAL RATES 


... wire... write for reservations 




















PRESS CLIPPING SERVICE 
GIVES YOU 


Sales Leads 

Legislative News 

Publicity Measurement 

Special Events Coverage 
Current Business Trends 
Up-To-The-Minute Trade News 


Rates—$3 Month Plus 12¢ 
Per Clipping 


SEND FOR BROCHURE TO FLORIDA’S 
ONLY PRESS CLIPPING BUREAU 


FLORIDA CLIPPING 
SERVICE 


P. O. Box 10278, Tampa 9, Fla. 
8-3536 Phones 8-3843 
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Businessmen in the News 











Atlantic Coast Line 
Reaches Milepost 


When the Atlantic Coast Line wins 
an award for community promotion 
in the Southeast it is a highly signifi- 
cant milepost. It is because it points 
up the far reaching changes in the 
company since W. Thomas Rice took 
over as president just a few short 
years ago. 

Sure enough the Wall Street Jour- 
nal has honored ACL for “effective- 
ness in its advertising program de- 
picting the industrial advantages of 
locations in the Southeast.” 

President Rice is shown (left) re- 
ceiving a three-dimensional Finnish 
woodcarving cf himself by Earl 
Mason, Wall Street Journal’s South- 
eastern manager. 





Up Through the Ranks 
at Pensacola 


Some men get to be president by 
marrying the boss’s daughter. But 
Robert L. Pulley did it the hard way. 

He joined Gulf Power Company, 
Pensacola, in 1925. In 10 years he 
was appointed chief engineer. About 
12 years later in 1947 he was made 
operating manager. Then four years 
later he became vice president and 
nine years after that, in September 
1960, he was named general mana- 
ger. 

Last month he replaced his old 
friend, Lansing T. Smith, Jr., as 
president. Smith was with the com- 





pany just a year less than Pulley. 
Both men are natives of Alabama. 
Sometimes the Board of Directors 
errs on the qualities of a boss, but a 
group of secretaries rarely fails. Last 
year Pulley was named “Boss-of-the- 
Year” by the National Secretaries 
Association, Pensacola Chapter. 





Victory at 
Jacksonville 
Who said shoemakers’ 
don’t have shoes? 
Anyway this old cliche can’t be 
hung on the boss of the Newman, 
Lynde Associates advertising agency 
of Jacksonville. The well known 
Florida agency has just won a na- 
tional award for advertising its own 
advertising services. 


A series of advertisements under 
the theme, “Where Do Great Adver- 
tising Ideas Come From?” was given 
top award last month during the 
annual meeting of the First Adver- 
tising Agency Group. The national 
agency session was held in San 
Diego, California. 

Arriving back in Jacksonville, 
Newman, Lynde president, William 
E. Scheu, left, was congratulated by 
Jacksonville Ad Club President Ed- 


children 








ward Mathews at an “Awards Party” 

at the Jacksonville River Club. 
The series of ads, incidentally, 

appeared in Florida Trend. 
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Billy Dial 
Does It 
Again 














It looked for a while like Central education, which has unquestionably 
1! Florida might have run out of major helped him get a lot of things done 
n- jobs for William H. (Billy) Dial to for Orlando that involved politics. 
tackle, but last month he was busy One of the most active civic ser- 
wm at another—president of the First vants in Orlando, he still has had 
National Bank at Orlando. time to serve as a member of the 
Billy Dial is a tower of accomplish- State Board of Control (He nomi- AT A PRICE 
ment in that area of the state and nated Dr. J. Wayne Reitz for presi- YOU CAN 
there is an uncanny belief by many dent of the University of Florida), 4 37@)"13) 
Orlandoans that he can do just about State Road Board, and the Florida 
anything and probably will. He goes Development Commission. 
to the presidency from his former Billy Dial is a man who knows his 
post of executive vice president. way around and can translate what 
Actually Dial is an attorney by he wants into easy English. For fast, economical production 
i et you can rely on maintenance-free 
roll form machinery from Florida 
y. A TT | A aT = Industries. Designed and pro- 
; duced specifically for your re- 
rs the newspapers at THE —— Call or write now for 
a complete information. 
: GATEWAY TO THE MOON canard es 
s Our papers — The Orlando Sentinel and Evening Star — are the Show us the shape you need. 


We'll provide engineering, de- 


newspapers read most by the Space Age men of Cape Canaveral. sign and quotation. 


D @ Canaveral’s county — Brevard — is the fastest growing county 
in the U. S. A.* and we cover it with not only our regular editions 
but a special Brevard County section printed on pink newsprint 
with from four to forty extra pages five days a week. 


@ We employ 25 full-time staffers in three bureau offices in | 
Brevard County alone to maintain ours as the newspapers of the 
Space Age at the Gateway to the Moon. 


M@ These are only three of our 14 bureau offices throughout Cen- 
tral Florida with more than 50 employees producing six ‘pink 
editions’ (on pink paper) five days a week filled with local news 
and pictures and local ads for each individual area. 


@ That's why we outsell Miami, Tampa and Jacksonville papers 
combined in Central Florida 6-1. 
*Source: 1960 U. S. Census 





| We also quote on custom rolling 
in our plant for manufacturers 
and fabricators. 


MARTIN ANDERSEN 











Owner/Editor/Ad Writer/Galley Boy/Space Man : : ROLL FORM 
: : dike : & PRODUCTION 
Orlando — of gE cqurmenr 
¢ : : DIVISION 


FLORIDA INDUSTRIES, INC. 
P.O.. BOX 15175 - TAMPA, FLA. 


Sentinel-Star 


FLORIDA = | 


ORLANDO 
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Florida Developmen 










The Florida Develag 





Commission wag Mblished 
in 1955 to “” timulate 
and Promotg Co- 
ordinated ient and 


Benefici¢ 
the Sta 
Coun} 


Development of 
d its Regions, 
and Municipalities.”’ 
Sinc st January, When the 
Pre Administration Came 
ing ttice, Abrupt Changes 
Been Made in the 

ies and Philosophy of 
Commission. This Article 
scribes these Changes, 
swers the Question: How 
ell is the Development 
ommission Doing its Job? 
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THE SIX-MONTH-OLD Florida Show- 


case in New York’s Rockefeller Center 
attracts more than a thousand visitors 


daily. 


TOURIST WELCOME STATIONS 
located along principal highways at 
Florida borders give free orange juice 


and information. 


BOARDS in states to the north 
prida’s name before motorists. 


D uring the recession there has beg e criticism 
of the Fiorida Development Commissiorm among busi- 
nessmen because, they charge, it spends millions to 
lure new plants into the state, but neglects the wel- 
fare of existing industry. 

Otho Bruce, the Jacksonville banker who is director 
of the Florida Development Commission’s Industrial 
Division, answers this charge without mincing words. 
“I feel the principal job of the Development Commis- 
sion is to help Florida’s existing industry.” 

Governor Farris Bryant backs him up. “In its drive 
for new industry Florida cannot and will not lose sight 
of the needs of those firms already established which 
serve as the backbone of our industrial economy. They 
are not only essential for their immediate contributions, 
but often their word is the determining factor in the 
decision of an outside corporation contemplating a move 
to the state.” 

Bruce explains there are some areas in which the 
Development Commission cannot help private business. 
It can do nothing about poor management, for example. 

“Let me explain that,” Bruce interjects. “In my 
banking experience, I learned there are three big 
reasons for business failures. The first is lack of know- 
how. Too often business managers simply don’t have 
the knowledge which is required for the successful 
operation of any business. The second big reason for 
failure is the lack of determination among managers 
to work hard enough to make their businesses success- 
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Wendell Jarrard of 
Pensacola Chairman- 
Director of the 
Florida Development 
Commission 


Otho Bruce of Jack- 
sonville, Director of 
the Development 
Commission’s Indus- 
trial Division 


TREND EXTRA: 


Roger Stake of Tam- 
pa, Director of the 
Development Com- 
mission’s Tourist Divi- 
sion. 











Astin: 


B. R. Fuller, Jr., 
Former Executive 
Director of the 
Florida Develop- 
ment Commission. 


.:ls It On The Right Track? 


ful. The unfortunate fact is that too many executives 
refuse to devote enough time to their businesses. The 
third reason for failure is especially common in Florida 
where there are so many rapidly growing companies. 
The top man goes on a financial binge. When a com- 
pany is growing, the importance of finding enough 
capital to operate it and expand at the same time looms 
so large that the top executive is tempted to devote 
all of his time to financing his business, and lets his 
subordinates handle all other management duties. Any 
company will suffer from such neglect. 

“With these problems, it should be clear, the Devel- 
opment Commission cannot offer much help. There 
= good management consultants a company can em- 
ploy. 

“However,” Bruce continues, “there are other criti- 
cal areas in which the Development Commission can 
be of definite help to Florida Business.” 

Frequently plants are established in Florida to sup- 
ply a local market. Then, after a few years, the local 
market becomes saturated and the plant finds itself in 
trouble. 

“In such cases,” says Bruce, “management can do 
one or both of two things; it can diversify into other 
products, or seek wider markets for its traditional prod- 
ucts. The Development Commission can be of consid- 
erable help in either case.” 

Take foreign trade, for example, which Bruce rec- 
ommends as the best way to achieve a wider market 


area. Foreign trade, he says, is really a much simpler 
thing than most manufacturers who have never sold 
in foreign markets suppose. Too many manufacturers 
shy away from foreign trade because they believe it 
is too complicated, is beyond their knowledge. Of 
course that isn’t true at all, insists Bruce. Foreign trade, 
once you get the hang of it, is a relatively simple thing. 
And it entails fewer risks even than domestic trade. 
Stateside banks guarantee payment for goods sold in 
foreign trade. 

On the staff of the Development Commission is a 
Dutchman named Willem Winkle, who has had exten- 
sive experience in foreign trade both in Holland and in 
the U.S., and he has had four years experience in 
international banking. It is Winkle’s job to talk with 
local manufacturers and explain how easily they can 
get into foreign trade. “It’s a very simple business 
which has not been pursued before at the state level,” 
says Bruce. 

What about diversification, the other antidote to 
saturated local markets? 

“The Commission helps to encourage diversification 
in Florida plants by suggesting items which are con- 
sumed in large quantity inside Florida, but which are 
produced outside the state,” answers Bruce. He ex- 
plains that continuing studies are made to determine 
what items pescnat in Florida can most easily be 
produced in the state. 

Adds Bruce: “On the basis of these studies we also 
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endeavor to encourage Florida capital to invest in local 
industries. Florida has grown up considerably in the 
past decade. We are no longer dependent on the 
North—whether New York and Chicago or Atlanta— 
for financing. We can and must put up the capital 
ourselves to finance local business.” 

Last June the Industrial Division launched a new 
effort to put together local capital to finance local indus- 
tries. “The challenge is to generate thinking at the 
local level,” remarks Bruce. 

The Commission approaches local Chambers of 
Commerce with the reports of its manufactured prod- 
ucts feasibility studies and says, in effect: “Look here. 
You people have said you want new industry. We've 
completed a study that shows a plant to make such-and- 
such an item is needed and will be profitable in your 
area. Now, you can do either of two things, you can 
wait and hope that some northern company will see 
the opportunity and come down and build a plant, or 
you can take the bull by the horns and put the plant 
in yourself, and keep all the profits in your community.” 

What are some examples of industries which should 
be well developed in Florida but are not? 

First is the ethical drugs industry, both research 
and manufacture. 

“Florida provides the ethical drugs industry its great- 
est per capita market among all the states,” says Bruce. 
“But not a single plant in Florida makes ethical drugs. 
Florida has proven to be an excellent location for all 





kinds of research facilities, but there is no research jp 
the field of ethical drugs being done in Florida.” 

Furniture manufacture is another such industry, 
There’s a tremendous market for furniture in Florida, 
but little manufacturing. “You can figure about $165 
million worth of furniture will be imported into the 
state by 1970,” says Bruce. “There is a growing market 
for office furniture, but this type of furniture is not 
manufactured anywhere in the state. Yet Florida has 
everything needed by furniture manufacturers. There 
are many varieties of hardwoods in the state, and metal 
supplier plants for manufacturers of metal furniture.” 

Other industries which Development Commission 
studies indicate should be major ones in the state are 
plastics and fashions. 

Despite the new emphasis on working closely with 
existing Florida plants, the Commission still devotes a 
large part of its budget to the job of attracting outside 
plants to Florida. No longer are visiting site-seekers 
taken on a Cook’s tour of numerous communities which 
have said they want new plants, however. Now all 
prospects are asked to fill in a questionnaire with 140 
questions. On the basis of responses to these questions, 
it is possible to pinpoint the one site best suited to 
whatever the needs of the plant may be. A single 
community is recommended. “If the community falls 
down on the selling job,” says Bruce, “there won't be 
any other prospects referred to it until some changes 
are made.” 











Weakness of Florida Business Climate Revealed in Survey 


A recent Development Com- 
mission survey reveals that 
Florida’s business climate suf- 
fers from serious shortcomings. 
According to Otho Bruce, about 
three-eighths of the manufac- 
turers responding to the survey 
stated flatly they would not 
recommend Florida as a plant 
site to other manufacturers. 
Several newspapers, in addition, 
said they would not recommend 
their areas as good sites for 
plants. 

There were three main rea- 
sons for the dissatisfaction. 

1. Most complaints concerned 
Florida’s ad valorem tax struc- 
ture which, with $5,000 exemp- 
tion on homesteads in the state 
constitution, throws a dispro- 
portionately high share of the 
burden of paying for local gov- 
ernment services on business 
property. 

2. Another frequent source of 
dissatisfaction was the policies 
and practices of local govern- 
ments, particularly their buying 
practices. Too often it is their 
policy to buy on the basis of 
low dollar bids, with no con- 
sideration given local industries 
over outside industries, no rec- 
ognition of the fact that money 


spent locally brings larger pay- 
rolls, more tax revenue and 
other economic benefits to the 
community. 

Another common complaint 
was that local governments fail 
to keep promises made to at- 
tract new industries. Example: 
In one case, county commis- 
sioners and the district road 
board member promised during 
negotiations to pave a road 
leading a few hundred feet off 
a highway to a new plant site. 
The road went unpaved for 
several years after the plant 
was built. 

3. Many in-migrating manu- 
facturers feel their relations 
with others in the business com- 
munity are unsatisfactory. Too 
often, apparently, local cham- 
bers of commerce are falling 
down on their job. 

Is the Development Com- 
mission doing anything to rem- 
edy these faults? 

Otho Bruce: “A team from 
the Development Commission 
is interviewing Florida indus- 
trialists with the idea of learn- 
ing how the Commission can 
best meet the challenge which 
these problems present.” 

Wendell Jarrard: “Our func- 


tion is one of facilitation and 
communication. We arranged 
numerous meetings throughout 
the state in which industrialists 
and government officials at the 
policy making level have dis- 
cussed their problems, and 
possible solutions to those prob- 
lems. These meetings will 
continue.” 

Governor Farris Bryant: “To 
better serve the needs (of in- 
dustrialists and businessmen) 
we have expanded the services 
of the Florida Mediation and 
Conciliation Service. We are 
exerting leadership in the con- 
tinuing effort to obtain reason- 
able tax equalization through- 
out Florida, contemplating the 
needs of industrial shippers as 
we set up our highway pro- 
grams, and seeking to establish 
an off-campus graduate study 
program to benefit those em- 
ployers dependent on _ highly 
trained technical personnel. 

“Recently I met with a large 
group of industrial and business 
leaders in Tallahassee and then 
with a smaller group at Naples. 
In both cases I was impressed 
with the desire of these leaders 
to work in partnership with us 
to build a better state.” 
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WENDELL JARRARD: 


Pensacola Auto Distributor Is Development 
Commission’s Controversial 
Chairman - Director 


Wendell Jarrard, the Pensacola foreign car distrib- 
utor who is currently serving as Chairman-Director of 
the Development Commission, is a blond, middle-sized 
man of 43, whom women consider to be good looking. 
Men, especially newsmen, tend to think of him more as 
a cocky, bantam-rooster type. His personality bristles 
with rough edges (which are slowly being honed down 
by the frictions of public life) and irritability is always 
near the surface. 

Jarrard says, when he first took over direction of 
the Development Commission last January, he ap- 
proached the job as if he had just purchased a partner- 
ship in a business. He was determined to operate the 
Commission as he would operate his own business, 
making sure full value was received for every dollar 
spent. He soon learned that a public agency cannot 
be run like a private business, but more about that 
later. 

“Conditions were bad,” Jarrard recalls. “The re- 
cession had hit Florida. Tourism was down, other 
industries were suffering. I saw a state in which 30 
per cent of the people paid 90 per cent of the taxes. 
Conditions were especially bad in the rural counties. 
I asked myself, how long can three or four metropolitan 
areas carry the rest of a backward state? It was dis- 
couraging. Everyone appeared to be discouraged and 
pessimistic.” Then it occured to him: That was the 
heart of the problem. 

“What was needed was a revitalized promotional 
program, one which would shout to the world about 
Florida’s assets—and which would also shout to Flor- 
idians themselves about the assets of their state. First 
we'd have to reawaken our own people—then make 
sure Florida’s assets were known throughout the world.” 

Jarrard’s first step was to arrange a meeting in Talla- 
hassee to which all local chambers of commerce were 
invited—240 persons attended—where the chambers 
could help formulate a program to which they could 
give their support. 

“Out of this meeting came a program in which the 
Development Commission and the local chambers of 
commerce helped with spring training baseball—a $20 
million Florida industry. We carried the message to 
the teams’ home towns, encouraged fans to come to 
Florida and watch their team in training.” 

Then came the “See Florida This Summer” cam- 
paign to encourage Floridians to spend their own vaca- 
tions enjoying Florida’s tourist assets. “We were criti- 
cized for this,” admits Jarrard. “It was said that other 
states would retaliate with their own programs and 
keep visitors out of Florida. But we felt that it was 
important for Floridians to know their own state better. 
If they knew Florida’s assets and attractions from their 
own experience, they'd be better salesmen when they 
talked with people from other states.” 

Changes were made in advertising policies. Jar- 
rard came to the Commission at the end of the budget- 
ary biennium. “The Commission had a total of $146,000 
left to spend on national advertising,” Jarrard explains. 
It wasn't enough money to continue the same type of 
national magazine advertising that had been done. 





Area Redevelopment Speeded 


The Development Commission is working to 
facilitate area redevelopment in the underdevel- 
oped areas of Florida. 

Under the Area Redevelopment Act (Public 
Law 87-27) signed into law by President Kennedy 
on May 1, 1961, areas of chronic unemployment 
or areas which “are among the highest in num- 
bers and percentages of low income families, and 
in which there exists a condition of substantial 
and persistent unemployment or underemploy- 
ment,’ are eligible for federal assistance for indus- 
trial and commercial projects, public facilities, 
technical assistance, occupational training and 
retraining subsistence payments. 

The Development Commission has requested 
$285,000 and assigned three men full time to make 
a survey of areas which, on a basis of qualification 
and need, should receive area redevelopment 
funds. Five counties at this writing have qualified, 
and six more are in process of being qualified. 

Under the act, an overall economic develop- 
ment program must be submitted to federal offi- 
cials and approved before applications can be 
accepted for assistance. The Commission assists 
local areas in drawing up these programs. The 
federal official to whom they are submitted occu- 
pies offices in the Carlton Building in Tallahas- 
see next to the Development Commission offices. 











“We had to stretch the advertising dollar to the utmost,” 
continues Jarrard. “We revised Florida’s state adver- 
tising program in the first stage to concentrate on the 
eastern two-thirds of the United States where approxi- 
mately 87 per cent of our vacation tourists come from. 
In my opinion, it was not good business to spend an 
equal amount of money in the western half of the 
United States where we get only approximately 12 to 
13 per cent of our visitors as we spend in the area which 
we depend on for our bread and butter.” 

Agreements were also made with most of the adver- 
tising media the Commission uses to permit local 
chambers of commerce to share the Commission’s low 
contract rates for area advertising. 

Jarrard ran into a mae!strom of bad press during 
his early days in office when he tried to use the methods 
of private business to make changes in the Develop- 
ment Commission. In private business, a new manager 
can either fire old employees or demand their resigna- 
tions, and hire new men and that’s that. He certainly 
doesn’t have to answer to the newspapers for what he 
does. Not so in a public agency. 

Allegations were made that Jarrard brought behind- 
the-scenes pressure to oust hold-over employees who 
could not be fired outright under the merit system, and 
newspaper headlines fed on the allegations. What was 
Jarrard’s reaction to the tempest? 

“My relations with the merit system are very good, 
but I do feel that the merit system is a means to an end 
and not the end itself. I feel we are all working for the 
State of Florida and that all state employees should 
have a special loyalty for their state over and above 
any system. We have not violated any of the programs 
of the merit system.” 

Jarrard was asked: “Do you feel you have been 
treated unfairly by the news media?” 

“In some instances, yes,” he replied. “However, in 
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recent weeks as they have come to know me and to 
observe our new program, they have been most fair 
to me and this commission in their reports. 

“I do not feel there has been any deliberate attempt 
to treat me in an unfair manner. In my opinion, how- 
ever, newspapermen were just as unprepared for me 
as I was for them. 

“As a matter of fact, I think it has turned out to be 
an advantage. For a long time, people hadn't heard 
much about the Commission, and many didn’t have 
any idea what we did. Now, as we move into high 
gear with our programs to sell Florida, we find a high 
interest in the Commission. When we have told our 
story, we find a tremendous spirit of co-operation from 
community and industry leaders in every part of the 
state. As an example, when we launched our program 
to combine community advertising with the state’s to 
get discounts based on the state’s purchasing power, 
the interest of the communities already was built in the 
Commission and the areas joined this effort, in many 
cases, even before we had a chance to ask them.” 





In the months since January, when the presen 
administration came into office, there have probably 
been more column inches of critical comment abou 
the Development Commission in Florida newspapers 
than in all the nearly five years of its previous existence, 
Roger Stake, director of the Commission’s Tourist Diwi- 
sion, has a simple explanation: “We're doing things? 
he says. 

When Wendell Jarrard first went to Tallahassee he 
set about doing things in a hurry. He was blunt. He 
was direct. He was impatient. He tried to do things 
Jarrard’s way, not Tallahassee’s way. He stubbed his 
toe and bumped his nose a few times before he began 
to learn how to do things Tallahassee’s way. 

Jarrard has good men on his staff. He has planned 
intelligently to improve the efficiency of the Develop. 
ment Commission. He has shown that he can in facet 
get more return per tax dollar spent. 

Observers lately have commented that his ways of 
doing things (except when he forgets himself) fit the 


Tallahassee scene better than they used to. End 








Development Commission's History Is Unwritten 


Not much has been written 
about the history of the Florida 
Development Commission. If 
you ask questions about it 
around Tallahassee, chances 
are you'll be told to check with 
Allen Morris, the dean of Capi- 
tol newsmen. 

You'll find Morris sitting in 
his cramped office in the sub- 
basement of the Capitol build- 
ing, one of a row of such offices 
where the Tallahassee press 
corps holds sway. His battered 
desk is piled high with assorted 
books, papers, pamphlets and 
longhand notes. Morris himsel 
is turned away from his desk 
as if in despair, pecking reso- 
lutely away on his antique type- 
writer. He may be working on 
his weekly political column, 
which appears in assorted news- 
papers throughout Florida. Or 
bringing the biennial Florida 
Handbook, which he edits, up 
to date. Or laboring on a maga- 
zine article. 

He finishes typing his sent- 
ence and turns intense, query- 
ing eyes on his caller, who 
states the purpose of his visit. 

“The Florida Development 
Commission?” he repeats. 

“According to the 1955 sta- 
tute which established the De- 
velopment Commission, it took 
over the functions of both the 
old State Improvement Com- 
mission and the State Adver- 
tising Commission. The Im- 
provement Commission, in turn, 
developed out of the old Agri- 
cultural and Relief Commission 
which was set up in 1933 to 


secure loans and grants from 
the federal government under 
the Congressional Relief Acts 
of the depression years.” 

Morris settles back in his 
swivel chair. “But the real story 
began in 1945 when, at the sug- 
gestion of Governor Caldwell, 
the Legislature established the 
Florida Advertising Commis- 
sion with an appropriation of 
$500,000. 

“Four years later, the first 
intensive advertising program 
for summer tourists was started. 
At that time, which was only 
a few years ago, Florida’s econ- 
omy would swing like a pendu- 
lum, up with the winter tourist 
season, and down during the 
summer. Resort hotel crews 
would come down in the winter 
and migrate back up north to 
summer resorts at the end of 
the ‘season’. Florida resorts 
would be deserted until the 
next winter. The program to 
attract summer visitors was 
successful, so successful that 
more visitors come to Florida 
in the summer than in the win- 
ter season now, and Florida’s 
economy is balanced. 

“The Advertising Commis- 
sion had an industrial develop- 
ment program, but it didn’t 
amount to much. 

“Then the Florida Industrial 
Council was established in 1949 
or 1950—at any rate it got under 
way early in 1950. Its chairman 
was MacGregor Smith, and its 
members included A. V. Davis, 
Ed Ball, men of that calibre. 
It had a quasi-official status, 


and it was the boast of the 
group that whenever its mem- 
bers concluded they were not 
doing a good job, they’d pack 
up and go home. The Council 
had no appropriation, and 
prided itself on economies such 
as using mimeograph paper for 
stationery. 

“This group held a banquet 
in New York which was at- 
tended by several hundred 
leading financiers. Governor 
Fuller Warren spoke. It was 
here that it was first said that 
the Florida government is like 
the board of directors of a 
business corporation—the gov- 
ernor acting as chairman and 
the cabinet members as direc- 
tors. 

“Under Governor McCarthy 
all this transitioned into the 
Council for Industry and Com- 
merce. Smith remained as 
chairman, but after he urged 
rotation of the chairmanship, 
first A. V. Davis and then W. J. 
Clapp became chairmen. 

“By now industry was the 
third leg of Florida’s economic 
tripod (tourism and agriculture 
were the other two) and this 
fact was accepted by everyone. 

“So in 1955 Governor Collins 
asked the Legislature to create 
the Development Commission 
into which was merged the 
Advertising Commission, the 
Council of Industry and Com- 
merce, and the Improvement 
Commission. The Improve- 
ment Commission was chiefly 
concerned with floating bonds 
and other revenue projects.” 
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Coordination Opportunities Are Big 


The Development Commission can reap big benefits 
by tying in its own promotion efforts with national 
groups. Here the commission is meeting with officials 
of the American Petroleum Institute and the American 
Hotel Association. Both these groups have timed special 
advertising efforts with the Commission’s. The Petro- 
leum Institute, for example, ran a series of advertise- 
ments with the theme, “It’s Inexpensive To Drive to 
Florida,” and the series broke at the same time of the 
Commission’s ads in national publications. Seated, left, 
to right, around the table are Wendell Jarrard, Chair- 


man-Director, Pensacola; Raymond K. Mason, member, 
Jacksonville; Clyde J. Keys, Sr., member, St. Petersburg 
Reid Hughes, member, Daytona Beach; James Bennett, 
(standing) American Petroleum Institute, New York 
City; Clifton Miskelly, (standing), American Hotel 
Association, New York City; P. Scott Linder, (back to 
camera), member, Lakeland; and John T. Beckett, mem- 
ber, Ft. Myers. Commission members not shown are 
John Christo, Jr., Panama City; Perrine Palmer, Miami; 
and Otto Wettstein III, Live Oak. 





Tampa Construction Booms 








$150 Million Expressway and Private Building Reflects 
Population Increase and Growth as a Commercial Center 


The biggest construction boom in 
Tampa's history—exceeding half a 
billion dollars—is under way, a com- 
pilation by The Tampa Tribune has 
disclosed. 

Non-residential projects already 
begun or on the drawing board and 
slated for the next four years exceed 
$529 million, the series by Staff 
Writer Paul Wilder reported. 

While the biggest single project is 
the $150 million expressway which 
will form an upside-down “T” across 
the city from east to west and north- 
ward from the downtown area, the 
total includes nearly a quarter of a 
billion dollars in private enterprise 
expansion, ranging from a $50,000 
restaurant renovation to programs of 
approximately $83 million each for 
General Telephone Co. and Tampa 
Electric Co. facilities. 

What the building—both public 
and private—reflects primarily is 
Tampa’s increasing stature as a com- 
mercial center, a fact based in an 
immeasurable degree upon the pop- 
ulation growth of the entire area. 

The biggest segment of the money 


—$224 million in all—will go to ex- 
pressways, interstate, federal and 
state highways, county roads and 
city streets; and the biggest portion 
of these projects is intended to 
speed the flow of commercial traffic 
from Tampa's burgeoning wholesale- 
warehouse complexes. 

Much of the private building re- 
flects this, too; the projects listed by 
The Tribune include 10 hotel or 
motel projects, five financial institu- 
tions, and three highway and rail 
transportation facilities. Additional 
port and airport development like- 
wise has a similar aim. 

Improving transportation of all 
types already is changing business 
patterns and consolidating Tampa’s 
position as a sales center. One build- 
ing materials firm which in the past 
had serviced peninsular Florida and 
all Georgia from eight sales offices 
scattered over the two states now has 
reduced its overhead by cutting them 
down to three. Its salesmen work 
only out of Atlanta, Tampa and 
Miami as effectively now as eight 
offices were able to do a decade ago. 


The end to all this is not in sight, 
however, a preliminary report of a 
study being made for the Hillsbor- 
ough County-Tampa Planning Com- 
mission indicates. 

Hammer and Co. Associates of 
Atlanta, describing its figures as 
“conservative,” advised the commis- 
sion to base its future plans on a 
Hillsborough County population of 
820,000 by 1980. 

To meet this need, Hammer and 
Co. said 2,200 acres of land should 
be set aside for 105 to 120 new 
schools; 5,000 acres for industrial 
development and 1,000 acres for 
shopping centers. To support the 
more than 400,000 new residents, 
Hillsborough County must develop 
at least 160,000 new jobs, the report 
added. 

The construction which will go 
hand and hand with this growth is, 
of course, incalculable, but some idea 
of its magnitude can be derived from 
the fact that the cited school needs 
alone will require a public expendi- 
ture of from a third to a half a billion 
dollars. End 
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PERSONALITY: 


Bob “/homas 





Businessman, 
Rancher 


He Organized First Bi- 
Racial Committee, Heads 
Florida Waterways Committee 


L. was lunch time at Tampa’s Uni- 
versity Club. The main course had 
just been served. Bob Thomas had 
said he liked his beef rare and it was. 
Several persons passing by to other 
tables had paused to shake his hand 
and pass a pleasant word or two. 
Carl Brorein of the General Tele- 
phone Company had stopped for a 
moment, as had State Senator Sam 
Gibbons, and Bill MacInnis of the 
Tampa Electric Company. There had 
been others. But now the traffic was 
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lighter and Thomas turned to his 
guest. 

“I don’t know why you want to 
write about me,” he said. “I thought 
you only wrote about prominent 
people.” 

“We like to write about people 
who do things.” 

“I haven't done much,” said 
Thomas in an embarrassed, depre- 
cating sort of way. 

But the writer knew better. 

He had first come to know Bob 
Thomas more than a year before 
while researching a story about 
Tampa's bi-racial committee, which 
was the prototype of the state bi- 
racial committee and other local 
committees which were established 
throughout Florida. At a critical 
time in the South’s racial history the 
committees had given leaders of both 
races a forum in which to talk their 
problems out. They were given 
credit by many for helping to save 
Florida from the same type of vio- 
lence which broke out in some other 
states of the Deep South. 


Starts Bi-Racial Committee 


The writer was interviewing Cody 
Fowler, prominent Tampa attorney, 
former president of the American 
Bar Association, who was at the time 
chairman of both the Tampa and 
state committees. After explaining 
what the committees were doing, 
and what progress they were making 
in accomplishing their goals, Fowler 
said “Why dont you go over and 
talk with Bob Thomas. The bi-racial 
committees were his idea. He organ- 
ized the first one here in Tampa.” 

Bob Thomas got the bi-racial com- 
mittee idea (it was learned later) in 
the fall of 1959, when agitation was 
threatening for the integration of 
Tampa’s Lowry Park, site of Fairy- 
land, children’s amusement center 
and a leading tourist attraction. 
Mayor Julian Lane had been in of- 
fice only a short while, and the Lowry 
Park situation promised him a trial 
by fire to which he looked forward 
with some apprehension. Thomas 
went to the mayor, offered the bi- 
racial committee idea as a possible 
solution. The mayor asked him to 
get it going. So Thomas contacted 
members of both the Negro and 
white communities, got their agree- 
ments to serve on the committee. 
Then he contacted Cody Fowler and 
told him he had to serve as chairman. 
“Fowler was a little hesitant at first,” 
said Thomas, “but I was insistent 
and said, here I’ve been doing all 
this work for you for weeks now, 
and he finally agreed to serve.” 

Was Lowry Park integrated? “You 





don’t know? That’s the secret of 
success in these things—so little at. 
tention is attracted that no one 
knows. Lowry Park is nominally 
integrated, but Negroes rarely use it. 
Another park intended for the use of 
Negroes was improved, and they use 
that one.” 

“Organization of the first bi-racial 
committee alone is enough to show 
youre a person who does things,” 
the writer insisted. “That’s aside from 
your leadership in promoting the 
development of Florida waterways, 
your work with Progress Village and 
your business interests.” 


Born in 1924 


“You embarrass me,” he replied 
smiling, and looked around for a 
waitress to bring coffee. But he 
agreed to talk about himself. 

Robert Thomas (he has no middle 
name) was born in Seffner, eastern 
Hillsborough County, in 1924, the 
son of Wayne Thomas and Dorothy 
Durand Thomas. 

Wayne Thomas, who is in the real 
estate business in Plant City, himself 
had a career which is well known on 
the west coast of Florida. Born in 
1889, he started life as a printer. In 
1908, at the age of 19, he purchased 
the Plant City Courier for $800. At 
age 20 he was a crusading editor. 
“In those days, Plant City was a 
wide-open, bloodthirsty town, with 
shooting in the streets just as in the 
wild west movies,” explains Bob. 
“The phosphate miners were a rough 
lot. Hardly a Saturday night went 
by without a murder. My father, on 
the other hand, aside from being 
a newspaper editor, was a regu- 
lar churchgoer and Sunday school 
teacher. His paper fought lawless 
conditions with all of its power. 
There were threats against his life, 
but he ignored them.” 

Wayne Thomas also published the 
Dade City Banner during the boom 
days of the twenties and later. The 
Banner was sold during World War 
Two, and the Plant City Courier was 
sold in 1948. 

Wayne Thomas’ greatest success 
has been in real estate, however. He 
got his start in the twenties when the 
owner of various large Central Flor- 
ida properties asked him to sell them 
for him. The elder Thomas then 
became a student of phosphate prop- 
erties. He went into the business of 
finding phosphate properties, ar- 
ranging deeds, sometimes selling the 
properties, sometimes developing 
them himself. 

Robert Thomas, meanwhile, was 
educated in Florida schools until he 
left to attend Holy Cross College 

















near Boston. “I was in the class of 
45, but didn’t graduate,” he says. 
“| was commissioned as an ensign 
and was called into the Navy just 
before graduation. -Actually, my 
marks were probably too low to 
graduate ys San I majored in chem- 
istry, and chemistry and math were 
my weakest subjects.” 

During the depression his father 
had purchased 7,500 acres of ranch 
land along what is now State Road 
301 north of Tampa. “Four or five 
hundred acres of this land were 
wooded, and became a favorite spot 
for pinickers,” Thomas explains. “In 
1934 my father gave this part of the 
ranch to the state for development 
as a state park. It is now called the 
Hillsborough River State Park.” 
After leaving the Navy in July, 1946, 
Bob worked on this ranch for two 
years. 

He subsequently bought the ranch 
from his father (it straddles two 
sides of the state park). It had by 
now increased to 12,000 acres. “We 
raise cattle and pine trees,” he says. 
“And the pine trees are more impor- 
tant than the cattle. We were the 
first in Hillsborough County to use a 
mechanical planter for pine trees. At 
that time other ranchers were bull- 
dozing their pine trees down to make 
room for grass. They thought we 
were crazy. But now they all plant 
pine trees.” His ranch was the first 
certified tree farm in Hillsborough 
County. 


Phosphate Prospector 


After a brief career on the ranch, 
he entered the phosphate prospect- 
ing business. For a while he was on 
retainer for real estate to a major 
phosphate company. He made 
enough money in real estate during 
this period to make him independent. 

Thomas is perhaps best known 
throughout Florida for his work pro- 
moting the development of water- 
ways as president of the Florida 
Waterways Committee. His interest 
in Florida waterways development 
began in 1947 when he made a study 
seeking ways to improve the phos- 
phate industry. 

“The study revealed that one cus- 
tomer in Illinois, who bought a mil- 
lion tons annually, paid more in 
freight charges to have the phosphate 
shipped up to him, than he paid for 
the phosphate FOB Florida.” 

This stirred Thomas’ interest in 
barges as the least expensive means 
of transportation. “I first had an idea 
for starting a mammoth barge opera- 
tion which would have cost mil- 
lions,” he says. “But I couldn't raise 
the money.” 


Then Thomas began talking with 
Henry Toland, a young Tampa 
banker. Toland had contacts with 
people in the North who wanted to 
have barges call at Tampa. It devel- 
oped that there were no facilities for 
return loads. The idea of setting up 
a barge terminal resulted. The up- 
shot was the establishment of the 
River-Gulf Terminal Company of 
which Thomas was the first president 
—and still is president. “But Henry 
Toland arranged financing and 
everything else. He was the real 
father of River-Gulf,” says Thomas. 

In 1952 and 1953 he was recalled 
to active service in the Navy and 
served in the Korean War. 


Contracts Polio 


In 1954 he contracted polio which 
left his legs partially paralyzed. He 
now walks with the aid of crutches. 

Thomas’ interest in the problems 
of Negroes came about during the 
99-day siege he spent in Tampa 
General Hospital with polio. Before 
leaving the hospital, he wanted to 
hire someone who was trustworthy 
and could help him get around. “I 
finally employed a strong, clean-cut 
Negro,” he says. “For a long time 
he was with me constantly. We be- 
came friends. One day he came to 
me and said he was going to have to 
leave. No, it wasn’t a question of 
needing more money. He wanted a 
better environment for his family. 
He said there was no place he could 
live in Tampa that wasn't in the 
slums; where his family could have 
a clean yard with green grass around 
the house, where the entire neighbor- 
hood was attractive, and where his 
children could attend good schools. 
He said he was moving to Orlando 
where he could obtain some of these 
things.” 

Thomas was serious as he spoke. 
“That started me thinking. The 
Negroes had been getting the short 
ax of the stick for a long time. It 
was the fault of the white commun- 
ity, and it was high time the white 
community did something to correct 
the situation.” 

He began looking around Tampa, 
as he recuperated, for places where 
Negroes might buy good land in a 
good location for houses. There was 
no place. One day he fell to talking 
with clothier Harold Wolf about it. 
Wolf mentioned that he’d been toy- 
ing with an idea for a long time, an 
idea for a non-profit Negro housing 
project away from slums. Wolf even 
had a name figured out: Progress 
Village. “So I said, let’s go,” says 
Thomas. “We got the backing of 
civic leaders, and in the fall of 1957 


Progress Village began to take form.” 

Fourteen hundred acres seven 
miles east of downtown Tampa were 
obtained. In the fall of 1960, the 
first Negro families moved in. A 
year later Progress Village had a 
school, library, recreational facilities, 
and 700 families. 

Another of Bob Thomas’ business 
interests is Port Sutton, privately 
owned deep water port, warehouse 
and industrial complex which covers 
an area two miles long and half a 
mile wide less than four miles from 
downtown Tampa. 

Port Sutton’s history goes back to 
1942 when Wayne Thomas headed 
a group of investors which purchased 
the 700-acre property on which (in 
1929) development as a deep water 
port had once been started and then 
abandoned. In 1954, while Bob 
Thomas was in hospital with polio, 
Port Sutton, Inc. was organized 
to develop the property. Wayne 
Thomas became board chairman and 
son Bob became president. 


Florida Waterways Committee 


In the summer of 1956 at a meet- 
ing in Tallahassee the Florida Water- 
ways Committee was organized with 
John Krider of Seminole County as 
president. Thomas succeeded Krider 
in the presidency in 1959, which 
position he holds today. The Water- 
ways Committee promoted the reor- 
ganization of the Board of Conserva- 
tion and the Canal Authority of the 
State of Florida. 

“Since this reorganization,” says 
Thomas, “it may well be that things 
will go along so well that the Com- 
mittee won't have much left to do.” 

In addition to his other interests, 
Thomas is a director of two of Tam- 
pa’s three largest financial institu- 
tions: the Exchange National Bank 
and the First Federal Savings and 
Loan Association. 

The table had been cleared off, 
the third cup of coffee finished, and 
the University Club was nearly 
empty of diners. The waitresses 
were trying not to show their impa- 
tience. 

“There’s one thing I want you to 
be sure to say in the story,” said 
Thomas. 

“What's that?” 

“Florida’s economy is just emerg- 
ing from its pioneer stage. The state 
will prosper and grow and become 
an increasingly important part of the 
U. S. The quality of leadership has 
been improving continuously. We're 
on the threshold of great things here 
in Florida. Sure, we have problems. 
But I like to think of them not as 
problems, but as opportunities.” End 
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DEVELOPMENT: 


What's Happening in Florida Sugar? 


New U. S. Sugar Quotas Have Sparked 
Feverish Activity in South Florida’s 
Cane Industry 


By Bill Mansfield 
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A SUGAR MILL brought in from Louisiana 
rises near Lake Okeechobee. 
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' Fiaei Castro’s Cuban revolution has 
touched off an economic revolution 
in the rich Everglades mucklands of 
Palm Beach, Glades and Hendry 
Counties. The Florida revolution is 
a non-military, agricultural one, in- 
volving the planting and harvesting 
of thousands of acres of sugar cane, 
but the same question is being asked 
about it that is asked about all revo- 
lutions: Will it succeed? 

The federal government launched 
the revolution in July, 1960, by ban- 
ning all sugar shipments from Cuba, 
which had been supplying a third of 
the nine million tons of sugar used 
yearly in this country, and at the 
same time removing all quota restric- 
tions from U. S. production. 


New Quotas In Offing 


Congress is now considering new 
quotas and if domestic producers fail 
to get the increases they are seeking, 
the revolution could come to a fast 
halt. 

Sugar companies in the ’Glades are 
betting millions of dollars in land 
purchases, plants and machinery that 
this won't happen. When Cuban 
shipments were stopped the area had 
only two sugar mills. Today four 
more are being rushed to completion 
and one of the existing mills has been 
enlarged. In 1960, Florida produced 
172,500 tons of sugar valued at $20 
million. When the new mills are 
severed those figures should dou- 

e. 

Even a casual visitor to the "Glades 
can see the developing revolution. 
As you drive the arrow-straight, 
canal-lined roads you see fields of 
young cane where vegetables grew 
last year, you pass construction sites 
where workmen hurry to beat a har- 
vest deadline for the erection of mills 
shipped in from Louisiana. You can 
Sense it, too, in a quickened pace 
along the main streets in the farm- 
centered communities bordering 
Lake Okeechobee where merchants 
are feeling the first effects of capita! 
being poured into the area to finance 
the expansion. 


Job Opportunities 


A middle-aged Negro migrant 
worker put the feeling simply, but 
strongly. Leaning against a migrant- 
camp Romnele to escape the noon 
sun, he complained of his failure to 
find work, then brightened: “They're 
putting in new sugar mills, you know. 
I saw one and it’s going up real fast. 
It'll mean jobs—maybe year-round 
jobs. The wife, she’s ec am but ! 
just get a piece of work here and 









there. A man don't like to have to 
depend on his wife.” 

Many old hands in the sugar busi- 
ness think that may be only the 
beginning. “There is no reason why, 
in the future, Florida should not 
produce as much as one million tons 

ome Of sugar annually,” 
U. S. Sugar Corpora- 
tion President Harry 
T. Vaughn said re- 
cently. “Results ob- 
tained by my com- 
pany prove that this 
would be a_ sound 
investment.” 

U. S. Sugar is the 
giant of Florida sugar companies, 
having harvested 32,000 of the 
50,000 acres of cane grown last year 
while producing 140,000 tons of 
sugar. It has also been a leader in 
the expansion program. In April, 
construction began on a new $14 mil- 
lion U. S. Sugar mill at Bryant, two 
miles east of Canal Point. The new 
mill, with a capacity of 5,000 tons of 
raw cane a day, will be coupled with 
the company’s Clewiston mill which 
holds the world’s record for a single- 
tandem mill, having ground 8,097 
tons in one 24-hour period. 


Vaughn 


Harry T. Vaughn 


Vaughn, whose graying hair, rim- 
less glasses and quiet voice give you 
the impression of a family doctor, 
rather than a corporation president, 
was literally born into the sugar 
industry. His father, Walter P. 
Vaughn, was closely associated with 
the sugar business throughout his life 
and saw that his son got some early 
practical experience by working in 
the Louisiana mills during summer 
vacations while still in college. Be- 
fore he came to Clewiston in 1930, 
Vaughn watched cane grow in Haiti, 
Cuba and other tropical areas. But 
for the present, his sights are set on 
increased Florida production. “We 
plan to have 20,000 more acres of 
cane ready for the 1962-63 harvest,” 
he says, explaining that the increase 
has been timed to dovetail with the 
completion of the new Bryant plant. 

With Glades holdings in excess of 
100,000 acres, U. S. Sugar could dou- 
ble its expanded production if given 
the opportunity. 

Florida’s second biggest producer, 
Okeelanta Sugar Refinery Inc. has 
already expanded facilities at its 
Okeelanta plant, near South Bay, 
increasing grinding capacity from 
3,500 tons a day to 4,000 tons. 

“We are headed for a capacity of 
5,000 tons and everything being 
































A FIELD LOADER fills a cane wagon 
train in a matter of minutes. 
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FLORIDA SUGAR CORPORATION mill 
under construction 1] miles east of 
Belle Glade. 
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equal we'll get there before too many 
seasons,” predicted Peter M. MclIn- 
tyre, resident manager. 

Okeelanta harvested 10,500 acres 
last year and has 12,300 growing 
now. “We may add more acreage 
next year,” McIntyre said. The com- 


. pany has under its control or owner- 


ship in the Okeelanta area 21,000 
acres. At its Felsmere plant, the 
only Florida mill outside of the three- 
county Lake Okeechobee growing 
area, Okeelanta has no plans for 
expansion of the present 1,500-ton 
daily capacity, McIntyre added. 


Two New Companies 


Two new companies, Florida Sugar 
Corporation and Osceola Farms, 
have figured prominently in the 
sugar revolution. Both were financed 
largely by exiled Cubans, both have 
made extensive land purchases dur- 
ing the past year and both are erect- 
ing mills brought to Florida from 
Louisiana. 

Florida Sugar Corporation already 
has 2,000 acres of cane growing and 
plans to have 6,000 acres planted by 
Christmas. Total planting seems 
likely to reach 10,000 acres. The 
company’s mill is being erected 
about 11 miles east of Belle Glade 
on Highway 80. It will have a capac- 
ity of 1,500 to 1,800 tons daily and 


- will employ roughly 175 persons. 


Controlling interest in Florida 
Sugar was recently purchased by 
Cuban-American Sugar Co., a long 
established company which formerly 
had holdings in Cuba as well as the 
U. S. The Cuban property, including 
mills, as well as cane and cattle land, 
was seized by the Castro government 
last year. 


- Independent Growers Organize 


Osceola Farms seems to have plans 
very similar to those of Florida 
Sugar. The company has 4,000 acres 
of caneland now and “plans to add 
more,” according to President M. T. 
Cecilia. The mill is going up five 
miles east of Canal Point. 

Independent growers are ready to 
build a mill to rival U. S. Sugar’s new 
plant. The Florida Sugar Cane 
Growers Cooperative, with more 
than 50 members, is completing fi- 
nancial arrangements for an $11 mil- 
lion mill with a 5,000 ton capacity. 
The mill plans are based on recom- 
mendations by Dr. Arthur G. Keller, 
the same man who designed the 
U.S. Sugar facility. 
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Feeling Is Florida Sugar Will Fare Well Under New Quotas . 


Members, most of them in Palm 
Beach County, have more than 1,000 
acres of seed cane growing, enough 
to plant some 10,000 acres next year. 
The capacity of the mill, which will 
probably be located near Belle 
Glade, indicates they expect to push 
production considerably above that 
figure, however. 

Even if the Glades sugar expan- 
sion never goes beyond these plans, 
the economic impact will be great. 
Sugar will provide the area with a 
stable annual crop, with a rigidly- 
controlled price structure, not sub- 
ject to the overproduction problems 
that have plagued ’Glades vegetable 
growers. Sugar is also able to take 
rougher weather than vegetables, 
and crops have been harvested after 
temperatures as low as 24 degrees. 

“In our experience,” says Vaughn, 
“we have never had a disaster which 
has resulted in a total loss.” 

The mills, which will employ many 
of their workers on a year-around 
basis, and the relatively long field 
work season for cane will help stabi- 
lize the area labor picture, too, agri- 
cultural experts feel. 


Land Prices Have Jumped 


Some idea of the economic im- 
pact the increases will have on the 
sparsely-settled ‘Glades section can 
be gained by looking at the money 
spent by U. S. Sugar last year to 
harvest their pre-expansion crop. 
Workers received $5 million in sal- 
aries and wages and $4.5 million 
was spent for equipment and sup- 
plies. State and local taxes amounted 
to three-quarters of a million dollars. 

Vaughn points with. pride to the 
fact that Hendry County, where U. S. 
Sugar’s Clewiston mill is the major 
indastry, has had in recent years 
“the highest per capita income in the 
state of Florida and this includes 
Dade and Duval Counties.” 

Although much of the land being 
put into cane is acreage formerly 
used for vegetables, no one expects 
any sizeable drop in future vegetable 
crops. Cane growers need the rich 
land within about 10 miles of the 
southeast shore of Lake Okeechobee 
and that’s where they are buying. 
The displaced farmers are simpl 
moving to other sites farther lined. 

The immediate result of this has 
been a sharp increase in the value of 
land. The price of improved land 
has jumped from $250 an acre to 
about $350, veteran ‘Glades realtor 





Thurmond Knight reports. Unim- 
proved land—in need of access roads 
and secondary drainage canals—is 
going at about $125 an acre. Knight 
estimates it will cost another $100 an 
acre to put such land into farming 
shape. 

There is plenty of land to go 
around in the Lake Okeechobee 
region, and an estimated 300,000 
acres of it is capable of producing 
good cane. 

But all the sugar producers admit 
that the future of Florida’s sugar 
industry rests ultimately in the hands 
of the federal government, where 
quotas are set. 


Congress Must Decide Quotas 


Before restrictions were removed, 
U. S. growers in Florida and Louisi- 
ana had a quota of 734,000 tons. As 
Congress A sa another look at those 
quotas, producers in the two states 
are asking for an increase of 250,000 
tons. They believe they'll get it. “As 
of this moment, there’s no opposition 
at all to the increase,” Vaughn re- 
ports. 

Ray Gantt, manager of the U. S. 
Department of Agriculture Stabili- 
zation and Conservation office in 
Moore Haven, which administers the 
federal control program, also believes 
U. S. growers are going to fare well 
under the new quotas. 

“We don’t have anything official, 
of course,” Gantt stressed, “but from 
reading the current act, it looks like 
provisions will be made for domestic 
producers who have planted more 
acreage since restrictions were re- 
moved, I feel sure they are going to 
be protected in some way.” 

Actually, there is a good chance 
much of the extra land now being 
planted in cane could be covered 
under the old quota. Last year Flor- 
ida and Louisiana produced 628,000 
tons of sugar, or 146,000 tons below 
their quota. 

Given the Congressional go-ahead, 
‘Glades growers could move rapidly 
toward Vaughn’s one-million-acre 
goal. But they must first persuade 
the administration and members of 
Congress that Vaughn was correct 
when he told of group of Pahokee 
businessmen: 

“We are firmly convinced that the 
sugar industry of Florida is on a 
sound basis and that the expansion 
of the domestic industry is necessary 
for the welfare of our country.” End 
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COMPANIES: 


Florida Vacation Sweepstakes 
BOOSTS CIGAR SALES 


King Edward’s Offer of Plush Vacation 
Proves Good Merchandising Strategy 


Wie most cigar brands set record 
months at Christmas or Father's Day, 
the King Edward cigar is breaking 
all the rules of the trade, with new 
record sales each month. 

“It’s the biggest summer trade we 
have ever had,” says H. K. (Bud) 
Smith, general sales manager for Jno. 
H. Swisher & Son, Inc., Jacksonville. 
“And recessions don’t 
necessarily help the 
inexpensive cigar bus- 
iness as some people 
think,” he adds. 

What is helping the 
sale of the King Ed- 
ward brand, which is 
the world’s largest 
selling cigar, is a pro- 
motion sweepstakes in which literally 
tens of thousands of American cigar 
retailers hope they may be holding 
the lucky ticket. The Swisher com- 
pany dubs it the Centennial Sweep- 
stakes, appropriately, in celebration 
of its 100th birthday. 

And the success so far of the pro- 
motion will unquestionably give 
manu- 





Smith 


other Florida distributors an 
facturers some good ideas. 










FIRST WINNERS in King Edward Cigars’ 


Centennial Sweepstakes 
were Mr. and Mrs. Alfred Thrasher of Campbell, Missouri. They praised 
the Miami Beach vacation as the most wonderful they had ever had. 


The rules are simple, and every 
week some lucky retailer can win a 
free week’s vacation for two, with all 
the trimmings, to Florida, staying at 
a plush Miami Beach hotel. To boot, 
he gets a car to drive, spending 
money and other courtesies. In addi- 
tion, the same trip for two is awarded 
to the wholesaler’s salesman serving 
the retailer if his name appears on 
the winning entry. 

“Every month since March, when 
we started this program, our sales 
have been better than the last. We 
can’t help but believe the promotion 
is significantly responsible,” Smith 
says. 

The idea of a “Vacation in Florida” 
promotion is not new. But its appli- 
cation at the American retail level 
for a Florida product like cigars 
apparently untaps a genuine boost 
among small merchants. 

“The merchant, of course, is the 
key,” Smith points out. And the 
King Edward people have carefully 
ean 2 the game both interesting and 
profitable to the merchants, and at 
the same time incorporated some 
valuable merchandising strategy for 





more shelf space for King Edward 
cigars. 

The merchant’s ticket to the 
Sweepstakes is a colorful wrap on 
every box of King Edward Imperials. 
When the merchant unwraps a new 
box for the counter he fills out the 
Sweepstakes coupon and sends it to 
the First Research Corporation, of 
Miami, where weekly winners are 
announced. 

If the lucky cigar retailer has, in 
addition to the Imperial, King Ed- 
ward Cigarillos displayed, he re- 
ceives a $500 bonus in addition to his 
trip. And if the retailer also carries 
the King Edward DeLuxe, he wins 
an additional $500. The incentive to 
interested contestants to carry all 
three King Edward sizes is obvious. 

The Sweepstakes is hand in hand 
with the efforts of the Florida Coun- 
cil of 100 to bring people to the state, 
particularly those who have not vis- 
ited Florida before. Council Chair- 
man Fred O. Dickinson, Jr. has al- 
ready acclaimed the King Edward 
promotion highly successful in this 
endeavor. 

(Continued next Page) 





MR. AND ‘MRS. JOHN F. FLAKE, Sweepstakes winners from Statesboro, 
Georgia, observe packaging procedure of King Edward Cigars, world’s 
largest selling brand. 
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Executive Ability - - 
- = Sales Personality 


If you have this rare combination of 
qualities, we can utilize your services 
wherever you may be in Florida. Our 
rapidly expanding business and pro- 
fessional clientele deserve meticulous 
attention. If you have a sales, man- 
agement, or business proprietorship 
background, we can offer you an 
opportunity limited only by your indi- 
vidual efforts. If you would enjoy being 
associated with one of Florida’s fastest 
growing, most progressive pioneers in 
the field of good will and remembrance 
advertising, write and give us a brief 
resume of your background. 
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It is not readily understandable 
why King Edward decided to spend 
$102,000 during the last ten months 
of 1961 on this promotion, without 
having a better picture of this Flor- 
ida giant, which landed in Jackson- 
ville in 1924, starting one of the first 
machine cigar productions in Amer- 
ica. The firm’s first headquarters had 
been in Newark, Ohio, where in 
1861, David S. Swisher accepted title 
to a small cigar factory in payment 
of a debt. The last of many hand 
factories operating in Ohio, Ken- 
tucky, and West Virginia were closed 
in 1927, and Jacksonville became the 
home of what was to become the 
world’s largest selling cigar. 


Sales Soared During Depression 


King Edward continued to grow as 
Swisher’s leading brand. Sales soared 
even during the depression years of 
the 1930’s. The company was in the 
midst of an expansion program at a 
time when most industries were re- 
trenching. The company added hun- 
dreds of new employes during the 
blackest days of the depression. For 
having the “vision, courage and faith 
in America’s future,” to make large 
investments in the face of depression 
problems, Swisher was awarded the 
certificate of merit by Forbes maga- 
zine. 

Another boon, and a Swisher first 
in production, included wrapping 
individual cigars in cellophane, and 
a simple device permitting removal 
of the cellophane wrap by pulling a 
cigar band. 

In 1939, the opening of the King 
Edward Children’s Nursery atop the 
Jacksonville plant attracted national 
attention. Here some 160 children 
can be cared for while their mothers 
work. 


Company Has Extensive Facilities 


The past three decades have wit- 
nessed many new processing devel- 
opments and plant enlargements as 
the mounting growth of King Ed- 
ward cigars Sicenied more produc- 
tion facilities and space. 

Carl S. Swisher, president and 
grandson of the founder, has con- 
tinued the foresight and vision that 
have become a company trademark. 

King Edward today has tobacco 
handling, processing and storage 
facilities in West Florida, Wisconsin, 
Connecticut, Ohio and Pennsylvania. 
This places Swisher in a commanding 
position in every area where domes- 
tic, cigar-type tobaccos are grown. 

The home office plant in Jackson- 
ville is the world’s largest cigar fac- 
tory under one roof. End 











Points to 
advanced business 
analysis . . . 


1. Organizational Studies 
and Business Systems 
Engineering 


2. Profit Planning and 
Budgetary Controls 


3. Data Processing 


4, Long Range Plans and 
Diversification Areas 


5. Acquisitions and Eco- 
nomic Evaluations 


6. Public Consulting 


7. Production Scheduling 
and Control 


8. Inventory Control 


9. Equipment Replace- 
ment Policies 


10. Plant Location and 
Transportation Studies 


11. Market Research 


12. Testing Procedures 
and Data Compilation 


ADVANCED BUSINESS 


ANALYSIS 
& 
ComPuTER Users 


SERVICE, INC. 


475 EAST DAVIDSON STREET 
BARTOW, FLORIDA 


Write for free copy of “ABACUS,” a 
detailed description of our services 
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Real Estate Trust 


Changes in Internal Revenue Code Promise Owners of 
Income Producing Property Certain Tax Advantages 


If They Pool Their Properties 


Florida income-property owners 
are watching a pioneering venture 
in the pooling of real estate in a 
structure designed to conform with 
1960 changes in the Internal Reve- 
nue Code. Owners with an estate 
problem, or perhaps owners sitting 
on a big capital gain may be inter- 
ested in its workings. 

Liberty Real Estate Trust of Flor- 
ida, based in Sarasota, is offering to 
exchange shares for income real es- 
tate in a way which, the trustees 
predict, will result in investment 
benefits heretofore limited to mutual 
funds. Stockholders of the Circus 
Hall of Fame, highway attraction on 
U.S. 41 in Sarasota, have voted to go 
in, but the trust will be launched 
this fall only when a minimum of 
$10,000,000 in properties has been 
assembled—the maximum target is 
$100,000,000. 

A Liberty spokesman reported 
recently that $3,000,000 in properties 
is now in escrow, including apart- 
ment buildings, commercial build- 
ings, shopping centers, motels, and 
industrial facilities in various Florida 
cities. Circus Hall of Fame is the 
only one disclosed. The proposed 
shares are the first of this kind to be 
cleared by the Florida Securities 
Commission. Only Florida owners 
are eligible. The underwriter is Lib- 
erty Securities Corp. of Sarasota. 

The shares are transferable, and 
the beneficial ownership must be 
precisely registered. 

The trust’s objective is a pool of 
properties under professional man- 
agement in a structure so contrived 


that the trust, and its shareholders, 
will qualify for favorable tax treat- 
ment. The simultaneous exchange of 
real estate for shares by 100 or more 
owners, for example, would be non- 
taxable, in the trustees’ opinion, 
deferring any tax liability. Further, 
the annual income of the trust would 
receive “conduit” tax treatment, i.e., 
if the trust distributes 90 percent or 
more of its taxable income to share- 
holders, it would be taxable income 
to the shareholders, but not to the 
trust also. On the ratio of income 
acquired by capital gains, the share- 
holder would pay only his capital 
gains rate. 

Some of the conditions to qualify 
for this treatment are: 

The trust must have 75 percent 
of total assets in real estate, cash, 
cash receivables or government se- 
curities; it may not invest more than 
5 percent of its assets, from the 25 
percent remaining, in the stock of 
any one corporation, nor can it own 
more than 10 percent of one corpora- 
tion’s stock; at least 75 percent of 
the trust’s income must derive from 
real property rents, interest on mort- 
gages, capital gains from real estate 
sales, and dividends from other real 
estate trusts, and 90 percent must 
come from traditional investment 
sources; less than 30 percent of 
income may come from sales of real 
estate held less than four years, or 
from stock held less than six months; 
no five shareholders or their affiliates 
may hold as much as 50 percent of 
the beneficial interest of the trust. 

Owners of income property can 


SARASOTA’S MOST COMPLETE MEETING FACILITIES 


® Vacation Island Paradise 
Surroundings 
@ Right-On-The-Beach 


for ( e Every Recreation 
= © Championship Golf 


THE FIELDS’ 


LONGBOAT KEY + SARASOTA * FLORIDA 
“EXPERIENCED IN GROUP BUSINESS” 


FUN FOR ALL THE FAMILY 
ALL THE YEAR ‘ROUND 
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WRITE FOR OUR 
INFORMATIVE BROCHURE 











It is claimed the following 
advantages accrue to property 
owners who put their individual 
properties into a trust such as 
Liberty Real Estate Trust of 
Florida: 


a) It is an immediate income 
producing investment be- 
cause the trust assets will be 
income producing proper- 
ties. 


b) Increased liquidity. Trust 
shares are transferable in 
multiples of $10 and as such 
carry greater marketability 
than a large single piece of 
of realty. Also they have a 
ready valuation for borrow- 
ing purposes. 


c) Size. With net worth of at 
least $10,000,000 and a po- 
tential of $100,000,000, a 
real estate trust will be able 
to exert maximum leverage 
in obtaining favorable lease 
and mortgage terms. Also, 
maximum operating econ- 
omies can be _ affected 
through the administration 
of a number of properties in 
the same area. 


d) Diversity of risk. The indi- 
vidual owner exchanges a 
single holding for shares in 
a broad portfolio of holdings 
in a number of geographical 
areas, and in many fields of 
real estate activity. 











enter into an escrow agreement with 
Liberty Real Estate Trust now. By 
Oct. 31 or earlier, the trust will dis- 
tribute a report on the prospective 
portfolio, and owners can elect to go 
in or stay out. Compensation for 
trustees is limited to 1/12 of 1 per- 
cent monthly of the trust’s net worth. 
The underwriting commission ranges 
from 8 percent on properties valued 
below $100,000 to 2 percent on prop- 
erties worth $3,000,000 up. 

Four trustees—the fifth will be 
elected—are W. W. Whiteman, Jr., 
Ralph Neely, W. DeVier Pierson, 
and A. T. Wheeler, Jr. The chair- 
man, Whiteman, is board chairman 
of Sarasota’s Citizens Bank and Trust 
Company, and is a former Oklahoma 
City banker. Neely is an Oklahoma 
City insurance manager. Pierson, 
former Oklahoma City lawyer, will 
head the underwriting corporation. 
Wheeler, onetime Kansas banker, is 
now president of Citizens Bank and 
Trust Company of Sarasota. | End 
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Miami Bank Institutes New High Interest Savings Plan 
Utilizing FHA-Insured Mortgages 


asMIAMI NATIONAL BANK is 
promising five per cent interest to 
ple willing to put up any amount 
inece $8,000 and $1 million to be 
invested in FHA mortgages. 

Albert E. Berkeley, vice president 
of Miami National, conceived the 
idea of putting the bank into the 
FHA mortgage field after an amend- 
ment to the National Housing Act 
last year paved the way for sale of 
FHA mortgages to the public. 

Berkeley concedes that the margin 
between the 514 per cent interest 
that an FHA-insured mortgage yields 
and the five per cent the bank pays 
to investors is slim. But he says that, 
with automation equipment to speed 
up servicing of the mortgages, the 
program will pay off. 

Under present housing act regula- 
tions, participation in the program is 
limited to $8,000-and-up amounts. 
And bank officials concede that the 
money, once invested in a mortgage, 
cannot be withdrawn if the investor 
needs ready cash. 


ss MIAMI WINDOW CORP. has 
reported a loss of $390,211 during 
the fiscal year ending February 28. 
This compares with a loss of 
$3,094,351 for the previous year. 

Sales for the year were $8,513,882, 
compared with $17,080,814 in the 
previous year. 

Miami Window has undergone 
extensive retrenchment and stream- 
lining in the past two years, since the 
company reported a $1.5 million 
overstatement of inventory. 


ss MURRAY L. LAZARUS, South 
Florida financier and real estate 
executive, has formed The Lazarus 
Corporation to supervise and coordi- 
nate the operation of several inde- 
pendently functioning enterprises 
which he heads. 

Under the new organization, all 
companies which Lazarus operates 
become affiliates of the “umbella” 
corporation, but staff and operation 
remain unchanged. 

The affiliates presently include 
Miami Investment Company, a real 
estate business centered in Collier 
County; Idea Developers, Inc., a 
company which aids businessmen 
and others in the development and 
promotion of new ideas and prod- 
ucts; and retirement hotel a air- 
craft divisions, both as yet not for- 
mally named and incorporated. 


as JACKSON GRAIN COMPANY, 
Tampa, has sold its X-CEL Feed 
Division to Nutrena Mills, Inc. of 
Minneapolis, according to R. D. 
Jackson, president and general mana- 
ger. 

James C. North, president of 
Nutrena said the firm will begin 
immediate construction of a new 100- 
ton mill to replace the present Jack- 
son mill in Tampa. 

Keith H. Morgan, Jackson Grain 
vice president, will head Nutrena’s 
Florida operation. 


esGENERAL DEVELOPMENT 
CORPORATION, through an ex- 
change of common stock, has pur- 
chased Hooper Construction Com- 
pany, one of the South’s biggest 
earth-moving and heavy construction 
contractors. General Development 
paid 270,679 shares of its common 
stock for all equipment, inventories 
and current business of the Hooper 
firm. Total consideration in the 
transaction was in excess of $4 mil- 
lion. 

Hooper Construction has been a 
major sub-contractor for General 
Development since 1954, construct- 
ing roads and waterways and pre- 
paring building sites in the com- 
pany’s community developments. 
Work performed by Hooper Con- 
struction last year under contract to 
General Development amounted to 
nearly $1.5 million. 

Fred W. Hooper, who founded the 
construction firm, will continue to 
head the subsidiary as chairman of 
the board. Vice Admiral A. J. Fay, 
executive vice president of General 
Development, is president of the 
subsidiary. 


we STAR SUPER MARKETS, INC., 
of Tampa, has purchased controlling 
stock interest in Golden West Mar- 
kets, Inc. 

Golden West Markets is a food 
chain in Nevada and Utah, with 
headquarters in Salt Lake City. Its 
present sales volume is in excess of 
$12 million, and a profit of $90,000 
was recorded for the last quarter. 

Star has several other regional 
chain acquisitions in process, accord- 
ing to Theodore T. Shafton, execu- 
tive vice president., one of which is 
a large chain in the Northeast. Star 
recently added several local stores 
to its Florida division. 


se DUVAL ENGINEERING AND 
CONTRACTING COMPANY has 
been sold to Houdaille Industries, 
Inc., Buffalo, N. Y., for a reported $4 
million. The move clears the way 
for restoration of Duval to the list 
of firms eligible to bid on state road 
projects. 


It was suspended from both fed- 
eral and state eligible bidder lists 
last March during a still incomplete 
investigation by the State Road 
Department and a_ congressional 
committee, after some employes 
were charged with delivering short 
weights of asphalt on road jobs. 

Shortly after sale of the firm, 
Duval was sued by the federal gov- 
ernment for money damages involved 
in the alleged short weight on jobs 
at the Mayport naval station and 
Jacksonville air station. 


ss STOCKHOLDERS OF MAULE 
INDUSTRIES, INC., have author- 
ized the issuance of up to 30,000 
preferred shares to help finance new 
equipment and expand the com- 
pany’s facilities at Pennsuco. 

The stock will have a par value of 
$100 and will carry non-cumulative 
dividends of six per cent. Maule cur- 
rently has no preferred stock out- 
standing. Maule directors said the 
company expects to sell between $1 
million and $2 million worth of the 
preferred shares at this time. 


ssAMERICAN PIONEER LIFE 
INSURANCE COMPANY, newly 
chartered life insurance company, 
with authorized capitalization of $5 
million, divided into two and a half 
million shares of $2 par value stock, 
will be headquartered in the Ameri- 
can Building in Orlando, according 
to founder Walter L. Hays. 

American Pioneer was formed to 
give complete insurance service to 
American Fire and Casualty Com- 
pany representatives, so that they 
can give their policyholders complete 
insurance coverage. The new com- 
pany is a subsidiary of American 
Fire. 

Currently licensed only in Florida, 
plans call for entering the territory 
of American Fire, which includes 17 
states, District of Columbia and 
Puerto Rico. The company will oper- 
ate primarily through American Fire 
representatives. 
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aaSUN CITY DISCOUNT depart- 
ment stores are now under construc- 
tion at three Food Fair Shopping 
Centers in Clearwater, Tampa and 
St. Petersburg, according to Samuel 
J. Rosenstein. Rosenstein is presi- 
dent of Tower Marts, Inc., a national 
chain which operates Sun City stores. 





Accounts Receivable Financing 
Equipment Financing 
Lease-Equipment Financing 
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¢ What are you 


la= doing about 
\ 2) the new 
WAGE-HOUR LAW? 


r 

The new Wage-Hour Law passed 
by Congress is now a reality! You 
must comply with dozens of new 
provisions. 


The new Wage Hour law has been 
completely analyzed by Nicklin and 
Associates in order to gear your 
Payroll Department to the most 
concise procedures necessary. 

Let Nicklin and Associates check 
you out on this vital law as it affects 
your business. At the same time 
we would be pleased to tell you 
about our many important services 
to management. No obligation, of 
course. 


Complete financial 
studies and business 
management 


NICKLIN and 
ASSOCIATES 


404 150th Avenue 
Madeira Beach, Florida 








The stores, first on the Florida 
West coast for the chain, will have 
30 departments with merchandise at 
discount prices. 


se THERMAL INDUSTRIES OF 
FLORIDA, INC., Fort Lauderdale 
building firm, posted annual sales of 
$1,519,787, an all-time high for the 
company according to Marshall Berk- 
son, president. 

In the company’s annual report 
for 1960, Berkson said that despite a 
local recession in building construc- 


e—_ 


tion, Thermal sales increased 26 pe 
cent. He said the company was 
maintaining more than $1 million jp 
working capital. 

Thermal Industries pioneered jg 
the installation of individual room 
controls. The system makes it pos. 
sible to heat one room and cool ap 
adjoining one using the same control 
system. 

With any significant upturn in the 
Florida building industry, Berkson 
said, Thermal sales should increase 
20 per cent or more over this year, 





EARNINGS OF INTEREST TO FLORIDA 


COMPANY PERIOD 

Arnold Altex Aluminum 6 mos. Apr. 30 
Atlantic Coast Line R.R. 6 mos. June 30 
Florida East Coast Rwy. 5 mos. May 31 
Florida Power & Light 12 mos. June 30 
Miami Window Corp. Year Feb. 28 
Radiation, Inc. 12 wks. June 2 
Radiation, Inc. 12 wks. June 2 
Seaboard Air Line R.R. 6 mos. June 30 
Stephan Co. 24 wks. June 17 
Superior Window Co. 9 mos. May 31 
Univis, Inc. 6 mos. June 30 
Walter (Jim) Corp. 9 mos. May 31 


Wometco Enterprises, Inc. 24 wks. June 17 


NET INCOME PER COM. SH. 
1961 1960 1961 1960 
a393,075 a54,664 ie aS = 
4,050,000 6,041,006 1.54 2.30 
a613,498 a678,057 pee 
29,518,959 29,227,403 2.05 2.03 
2390,211 a3,094,351 ae 
43,595 meiedncs 04 a 
447,100 cee 46 a 
4,998,486 8,187,494 1.03 1.69 
83,490 57,150 .23 6 
290,478 LO MW 
94,546 100,216 .35 37 
b3,390,718 2,378,809 cl.74 1.73 


592,010 490,235 59 a) 


(a) Net loss (b) Includes $200,000 non-recurring income from sale of substantially all of the 
assets of M.A.C. Corp. and its subsidiarieis. (c) On shares outstanding at close of period. 





DEBITS TO FLORIDA BANK ACCOUNTS 


(IN THOUSANDS OF DOLLARS) PERCENT CHANGE 
June May June 1961 from 1960 
1961 1961 1960 (6 months) 
Daytona Beach 53,114 56,895 57,815 —4 
Fort Lauderdale 200,569 217,090 203,602 — 2 
Gainesville 43,019 43,481 43,819 + 2 
Jacksonville 833,265 884,036 885,307 + 1 
Key West 16,769 17,672 16,145 +7 
Lakeland 83,100 83,671 80,309 +3 
Greater Miami 1,298,032 1,413,290 1,314,965 +2 
Orlando 253,640 267,905 262,923 —3 
Pensacola 85,773 88,961 92,131 — 3 
St. Petersburg 218,542 227,412 210,931 —5 
Tampa 427,776 442.607 435,222 — 0 
West Palm-Palm Beach 143,747 151,474 133,273 + 6 
ALABAMA 7 2,360,560 2,601,505 2,294,809 +2 
FLORIDA 5,257,549 5,591,444 5,294,593 + 1 
GEORGIA 4,055,264 4,180,381 3,947,429 +92 


Reported by Federal Reserve Bank of Atlanta 














1409 Barnett Building 
Jacksonville, Florida 
Phone EL 5-6691 





CORPORATE SECURITIES 


MUNICIPAL BONDS 
MUTUAL FUNDS 


PIERCE, CARRISON, WULBERN, Inc. 





(ESTABLISHED IN 1930) 


617 Madison Street 
Tampa, Florida 
Phone 2-4628 
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' Income 
fl Company : Month End Bids 2 — 
. i2mme o/s0 12/80 «00 oje0 2/0 vn sn os vo 6 | POtentialities 
Alico Land Develop. Co. — a eins hile 5% 6% 1% 1% 7 6% 
in American Fidelity one 6% 18% 10 8% 8% 8 8% 8 8 
m American Heritage Life 18 9% 10 8% 8 6% 10% 12% 10% 11% he policy of spreading investments 
.. Arvida 11 19% 15% 9% 7% 8% 12 9% 8% 8% over a large number of companies is 
6 designed to improve opportunities for in- 
4 Atlantic National Bank 49% 651% 58 47 49 51% 66 66% 67 7 pm Su that. a Mutual Fund 
| Automatic Merchandising % % 1 h % % 6% 6% 6% 5% invests js the oo ot, aay. .. —— 
corporations. Suppo or ev 
0 Barnett National Bank 64% 64 13% 17 ‘17 80% 12% 74% 14% 14% Saar these calticatlans eodund Gr chap 
Chemex oe 2% 8% 2% 1% 1% 4% 9 6% 5% paying dividends because of poor business 
he Dixon Powdermaker 4% 6 6 4% 4 4 4 8% 5 8% conditions. The income of the Fund will, 
of course, be lowered and dividends paid 
on First Research Corp. ‘ita exe eves 1% % % 4% 5% 8 2% 3 ~ ey oy = = a. 4 be re- 
iced. t the Fund will collect income 
Se Florida Nat. Bank, Jax “ 17% (98% 89% 48° 42% 42% 40 40% 38% a these corporations that still pay 
ir First Nat. Bank, Miami an ~— 61 63 57 62 64 63% 67 71 dividends. (Even during the very serious 
F Florida Steel Corp. 14% 12 12% 11% 11% 12% 17% 18% 15% 15% business depression of 1929-32, hundreds 
Florida Telephone 28% 25% 28% 26% 26% 25% 29% 28% 26% 28% — continued to pay divi- 
Foremost Finance 2% 2% 1% By % % % % % 5% 
Gulf Life Insurance Co. 24% 22 20% 18% 16% £19 25% 28% 27 33% 
H. Home Owner’s Life 1% 8% 8% 7% 6% 4% 5% 5% 4% 4% 
0 Horne’s Enterprises, Inc. eons aes os 2% 2% 2% +5 4% 4% 4% 
3% § Houston Common 18% 18% 18% 11% 9% 8% 12% 12 10% 9% il 
Houston Debs. 84% 87 84% 81% 81% 81% 84% 85% 90% 85% 
03 Insurance Co. of the South 15% 3%* 8% 2% 2% 2% 38% 3 3% 2% 
ie 2 Jackson’s Minit Markets one 6% 6% 3% 5 5% 6% 6% 6% 8% Send § 
Jim Walter Corporation 27% 88% 81% 84 84% 48 54 54% 44 43% send ror 
69 “Understanding The Mutual Funds” 
16 Lewis Business Forms sii = Salk 8% 7% 9% 138 14% 13% 14 FUND IN IME INC 
M7 Mackey Air Lines 8% 2% 2% 1% 1% 1% 2 2% 2% 1% VES NTS 
| Miami Window Corp. 8% 8% 1% %1% 4% «1 1% 2% 1% 1% FLORIDA P 
31 Milgo Electronic Corp. me mss(« 20% O«TH:O«*dOM «-2B%H_«OCK:—siaH. «19% OF FLOR 
he Pearce-Uible Co. iit | aa 8% 2% 1% 1% 38% 8% 3% 3% 1244-46 E. Hillsborough Ave. 
Peninsular Life Ins. Co. 1% 6% 6% 8% 38% 3% 4% 4% 4 5% TAMPA 4, FLORIDA 
- Radiation, Inc. 16% 21% 25% 22% 17% 25% 28 28% 21 24 ; t 
Riddle Airlines, Inc. % 1 te 1 * ye ote 1% 1 i Phone: Tampa 3-7777 
SE Soroban one ease esse 26% 21% ##87% 175 69 63 60 
60 Southeast Teleph esse cose anes 21 20% 23% 28 26 23 23% 
State Bank of Jax coe 29 29% 28% 28% 28% 380% 30 30 30 
Stockton, Whatley, Davin 7% 10 10% 11% 11% 11% 14 15 14% 14 EXTRA 
Wometco Class A _— ais 12% 12 11% 12% 19 21 24% 28% 
Yocam Batteries -_ - 6% 7 1% 8\% 8% 6 6 TRUCKS? 
Source: The Pierce, Carrison, Wulbern Corporation 
comPaNy s/s @/at_ 7/41 COMPANY SOA ye Oe HERTZ to rent any type or - 
ams Engineering % % ranklin Broadcast 5 5 4} 
Auer ‘winetsonics «108 «= 77” danderdale Nak = as” ag ~ag* ~——_‘truck, anytime you need a truck fasil 
Fly see 5% 4% 4% = aunty See 3% : 4 * Move it yourself in a clean, modern 
m Banks Ins 18 20% 22 oddar 4 3% 3% sd 
Am Bankers Life 25 25 26% #£Invest Corp Fla. 4 3% 3% Chevrolet, GMC or other sturdy truck 
Am Ind. Reinsurance 3% 3% 2%  $Johnson Electron 12 6 4% ¢ Many with hydraulic liftgates. Pads and 
= Nat —— a 41 % 41 % genes 6 & ——— 4% 4% 2 dollies available. 
_ American Title 7 85 i) nahan indow 4% 4% 4 ° 
Bank of Hollywood 36 36 36 L. F. Poppel Co. 1% 8% 8% * es Wigen teen cc bay ak ie oo 
Bevis Shell Homes 3% 2% 3 Metropolitan Bank 15 15% 15 h 
Broward Nat Bank = 27 27 27 Miami Window, Pfd 6% 5 1% ° Rent by the hour, day, week or longer 
—~ Mary Carter Paint 15% 14% 16% # Morrison’s Caf 26 25% 26 * You need only proper driver's license and 
-_ City Gas 23 22 21% Nuclear Re Chem 10 10% 5% identification 
Commonwealth Oil 1% 1% 1% One Hour Valet 5% 4 5% * Don’t move without checking Hertz 
Continental Ent. 5% 4% 5%  Pearce-Simpson 5 4% 4% 
Control Data 95 97 90 Permachen 1% 1% 5% 
Coral Ridge Nat Bk 30 30 30 Perrine Industries 8% 3% 2% Most ex é 1 by fa 
Coral Rid Prop Com 2% 2 11% Pompano Beach Bank 95 95 95% 
Coral Rid Prop Pfd. 8% 7% 7% Realsite 1% 1% 1% 
Cor Rid Prop Units 11 9% 10 State Fire & Cas 1% 1% 1% 
Crumpton Com. 4% 3% 3% Stevens Mkts, Com 6% 7 6% 
Dania Bank 20% + «+22 22 Stevens Mkts, Pfd 19% 20% 19% Truck rental 
Electro Mech Syst 19 16% 13% Superior Wind, Pfd 1% 7% 6% 
angates Beak 19% a4 4 Systems 12% 9% 10% 
elit t Ban 3 Tropical G 23 22 Fy 
Fst Nat Boca Raton 29, 31 - 1 Siceae Mieatenaies 2% et sit Orlando, 103 South Orange Blossom Trail 
orida Capita 1 US. S 36 32 35 Somes 
Fst Nat Hollywood 37 87 84% Univie Lens 3% «1s 18% Miami, 4301 N.W. 27th Ave. 
st Nat Pompano N 30 30 30 
Fla Tile Indust 5 5 ' Sa eeF =: f= * Tampa, 101 South 12th St. 
Fla Water & Util 10% 10% 10 Tampa, 3716 East Broadway 
. . . Jacksonville, 1370 West State St. 
The above month-end bid quotations were obtained from Florida members of the National ” ve ? : 
Association of Securities Dealers, Inc. They do not represent actual transactions but are er Our — — Office 
as an indication of price at which these securities could have been sold at time of compilation. t. Petersburg 
"Spl ” 445—16th St. South 
it 
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Which Company 
Program did 
You fail to 
Review ? 


{_] Your sales program 


{_] Your maintenance 
program 


{_] Your insurance 
program 


If you have not carefully 
reviewed your insurance pro- 
gram you may find your pro- 
tection far behind your needs, 
or you may find a complete 
omission of coverage. 

Let us survey your entire 
insurance program. Insurance 
has been our exclusive business 
since 1906. 


OTTO P. STALLINGS & SON 


P. O. Box 1020 
Ph. 2-3688 
Tampa 
Florida 














eee finest facility in Florida! 


14 by 3’ by 4% kettle 


Anything from 26-foot beams 
to nuts and bolts. 


©) 












SOUTHEASTERN 
eT NAN PAL le 


5 ener Ve 


THE wor.cup ROCESS 





Phone Tampa 4-5865 


Highway 574 & Faulkenburg Road 
Mail: Box 92, Mango, Florid2 
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Sales By Markets 












(Pop. 592,435) 


NORTHEAST 


(Pop. 760,631) 


WEST COAST 


(Pop. 1,086,370) 


(Pop. 1,544,861) 









STATE TOTALS 


(Pop. 4,897,257) 


June 1961 

May 1961 
Increase 

June 1960 
Increase 

Year to Date 1961 

Per Capita 

Year to Date 1960 
Increase 


June 1961 

May 1961 
Increase 

June 1960 
Increase 

Year to Date 1961 

Per Capita 

Year to Date 1960 
Increase 


June 1961 

May 1961 
Increase 

June 1960 
Increase 

Year to Date 1961 

Per Capita 

Year to Date 1960 
Increase 


June 1961 

May 1961 
Increase 

June 1960 
Increase 

Year to Date 1961 

Per Capita 

Year to Date 1960 
Increase 


June 1961 

May 1961 
Increase 

June 1960 
Increase 

Year to Date 1961 

Per Capita 

Year to Date 1960 
Increase 


June 1961 

May 1961 
Increase 

June 1960 
Increase 

Year to Date 1961 

Per Capita 

Year to Date 1960 
Increase 


Gross Sales 
127,937,772 
115,738,686 
10.54% 
76,062,515 
68.20% 
679,420,991 
1146 
578,632,329 
17.42% 


Gross Sales 
162,779,943 
154,556,814 
5.32% 
168,854,864 
—3.60% 
923,357,733 
1213 
977,273,591 
—5.52% 


Gross Sales 

202,642,365 

198,833,517 
1.91% 

204,589,717 
—95% 

1,248,038,659 

1148 

1,322,837,386 
— 5.65% 


Gross Sales 
387,225,893 
345,015,922 
12.23% 
403,618,534 
—4.06% 
2,354,025,314 
1523 
2,472,535,172 
—4.79% 


Gross Sales 
163,173,021 
165,736,568 
— 1.54% 
162,238,626 
57% 
985,579,190 
1079 
1,032,247,957 
—4.52% 


Gross Sales 
1,288,962,586 
1,090,263,653 

18.22% 
1,181,396,218 

9.10% 
7,129,357,069 
1455 
7,287,109,900 

—2.16% 


Sales Tax Division—State Comptroller 


Taxes Collected 
1,051,307 
1,046,076 

50%, 
1,099,617 
— 4.394, 
5,743,545 
y 
5,866,892 
— 2.10% 


Taxes Collected 
1,777,281 
1,809,349 

— 1.77% 
1,872,517 
— 5.09% 
10,396,073 
4 
10,721,508 
— 3.04% 


Taxes Collected 
2,715,744 
2,786,170 

— 2.53% 
2,777,974 
— 2.24% 
18,003,143 
16 
18,451,720 
— 2.43% 


Taxes Collected 
4,727,972 
4,876,161 

— 3.03% 
4,879,168 
— 3.09% 
33,720,214 
22 
35,293,800 
— 4.46% 


Taxes Collected 
2,140,122 
2,173,848 

— 1.55% 
2,165,720 
— 1.18% 
12,922,272 
4 
13,272,160 
— 2.63% 


Taxes Collected 
13,601,853 
13,555,715 

.34% 
13,870,925 
— 1.93% 
86,547,470 
17 
89,473,872 
— 3.27% 














Trade Calendar 





SEPTEMBER 

Helen Brett Trade Show, 3-6, Municipal Audi- 
torium, Miami. Contact: Helen Brett, 1613 
Alton Rd., Miami Beach. 

John Hancock Mutual Life Tampa Region, 8-10, 
Landmark, Sarasota (50). 

International Paper Co., 10-12, Azure Tides, 
Sarasota (75). Contact: Dave McDowell, Box 
185, Auburndale. 

Fis. Assn. of Insurance Women, 15-17, Colony 
Beach, Sarasota (200). Contact: Betty Purdy, 
Sarasota. 

Fla. Assn. of County Finance Officers, 21-23, 
Yankee Clipper Hotel, Ft. Lauderdale (150). 
Contact: Jack Wheeler, Broward County Court 
House, Ft. Lauderdale. 

Fla. Accountants Assn., 21-24, Galt Ocean Mile 
Hotel, Ft. Lauderdale (300). Contact: Leo P. 
Holfelner, 780 N.W. 44th St., Ft. Lauderdale. 

Culinary Arts, Food and Equipment Exposition, 
23-25, Miami Beach Convention Hall, Miami 
Reach (6,000). 

Fia. Express Fruit Shippers Assn., 26-28, 
Clearwater (300). Contact: William A. Stubbs, 
1223% N. Orange Ave., Orlando. 

Fla. Electrical Contractors Assn., 28-Oct. 1, 

P. O. Box 7772, 


Clearwater (300). 
Orlando. 

Fla. State Conf. of Printers, 30-Oct. 1, Gover- 
nor's Club Hotel, Ft. Lauderdale (50). Contact: 
C. Fred Smith, Ft. Lauderdale News, Ft. Lauder- 
dale. 


OCTOBER 

Board of Directors General Telephone Co., 
3, Landmark, Sarasota (30). 

Southern Farm Equipment Manufacturers Conf., 
4-7, Jacksonville (125). Contact: Miss Marguerite 
Williams, Chamblee, Ga. 

Fla. Bottlers of Carbonated Beverages, 8-9, 
Jacksonville (200). Contact: Harry Robinson, 
Pensacola. 

Fla. Retail Federation, 8-10, Jacksonville (100). 
Contact: James Gorman, P. O. Box 8946, Jack- 
sonville. 

Propeller Club of the U. S. & American Mer- 
chant Marine Conf., 11-13, Jacksonville (2,000). 
Contact: Floyd Cagel, Gibbs Corp., Jacksonville. 

Standard Oil 25 Year Club, 12, Jacksonville 
(100). Contact: V. A. Holder, Standard Oil Co., 
Jacksonville. 

Fla. Industrial Arts Assn., 13-14, Clearwater 
(150). Contact: Stanley E. Sweet, County Admin- 
istration Bldg., 1960 E. Druid Rd., Clearwater. 

Associated Credit Womens Clubs, Associated 
Credit Bureaus of Fla., 13-15, Galt Ocean Mile 
Hotel, Ft. Lauderdale. (375). 

S. E. Caterpillar Dealers, 15-17, Jacksonville 
(90). Contact: Tom Lobrano, 1600 Talleyrand 
Ave., Jacksonville. 

Soil Conservation Service, 16-20, Clearwater 
(35). Contact: T. B. Chambers, U. S. Dept. of 
Agriculture, Box 612, Spartanburg, S. C. 

S. E. Credit Conf., 18-20, Jacksonville (250). 
Contact: A. A. Dunlop, 245 E. Adams St., 
Jacksonville. 

. Warehousemen Movers Assn., 19-21, 
Tampa (200). Contact: Mr. Fletcher, Box 2214, 
Star Terminal Warehouse, Tampa. 

Fila. Home Builders Assn., 19-21, Tampa (600). 
Contact: J. C. Gregory, sec., ‘Tampa Home 
Builders, 4106 Henderson Bivd., Tampa. 


Go 
Escorted and 
Personally- 
Planned Tours 


Contact: 





Drive Yourself 
Plans 


to 

EUROPE 

also offers independent and 
supervised tours to: 


‘Round the World South America 
Alaska Western U.S. and 
Caribbean Canadian Rockies 
Mexico Hawaii 


See your club for full details 


PENINSULA MOTOR CLUB 





Fla. Industrial Arts Assn., 20-21, St. Peters- 
burg (100). Contact: Dr. Charles Crumpton, State 
Dept. of Education, Tallahassee. 

Scientific Apparatus Makers Assn., 21-22, 
Jacksonville (125). Contact: Richard D. Hannan, 
Chicago 6, Ill. 

Fla. Assn. of Retail Grocers, 21-24, Tampa 
(800). Contact: T. B. Moorehead, Exec. Sec., 
a N.W. 18th Terrace, Miami. 

oon of Municipalities, 22-24, Jackson- 
ville a, 0 Contact: Gordon Butler, Exchange 
Bidg., Jacksonville. 

Fla. Savings & Loan League, 22-24, Boca 
Raton. Contact: Carl F. Distelhorst, Exec. V. 
Pres., Fla. Savings & Loan League, P.O. Box 
2246, Orlando. 

Fla. State Assn. of County Commissioners, 
22-25, Galt Ocean Mile Hotel, Ft. Lauderdale 
(400). Contact: H. Vivian Saxon, Broward County 
Court House, Ft. Lauderdale. 

Pan American Hotel & Restaurant Exposition, 
24-26, Municipal Auditorium, Miami (show). 
Contact: Hazel V. Webb, Exec. Sec., Greater 
Miami Hotel Assn., Chamber of Commerce Blidg., 
Miami. 

Fla. Industrial Commission, 25-26, St. Peters- 
burg (500). Contact: Sam Johnson, Aetna Insur- 
ance Co., 4210 Rag ce eng sag a, 

Fla. Aut bi , 28- Nov. Galt 
Ocean Mile rome Ft. porbowe od (600). coeur 
Walter Mallory, Orlando. 

Southern Industrial Development Council, 29- 
31, Tampa (150). Contact: Warren H. Farmer, 
Mar., Natchez Chamber of Commerce, Natchez, 


Miss. 

Fla. Pollution Control, 29-Nov. 1, Orlando 
(150). Contact: R. E. Simon, Engineering Dept., 
City Hall, Orlando. 

Nat. Assn. of Broadcasters, Regional Conf., 
30-31, Jacksonville "4 Contact: E. E. Rever- 
comb, Washington, D 

Fla. Newspaper Advertising Executive Assn., 
nds, Jacksonville (125). Contact: C. Bracey, 1219 
Hendricks Ave., Jacksonville. 

Amer. Soc. of Heating & Ref. & Air Condition- 
ing Eng., Reg. No. 4, nds, Jacksonville (200). 
Contact: James Hammond, 920 Main St., Jack- 
sonville. 

Fla. Soc. of Professional Land Surveyors, nds, 
Jacksonville (100). Contact: Russell H. DeGrove, 
1651 Mayfair Rd., Jacksonville. 




























Conversation Peace 


MUZAK’S* Work Program 
reduces casual visiting and 
talking. 


MUZAK starts exactly on the 
hour and half hour. 





*MUZAK—Reg. U.S. Pat. Off. 


Sewice IJuc. 
219 S. Packwood — Tampa 





CAPITAL AVAILABLE 


Independent Miami investment firm will pur- 
chase interest in well-established businesses 
that require capital for expansion of present 
facilities, markets or opportunities. Profitable 
operational expansion resulting from this 
association should lead to public ownership. 


For immediate, confidential action, contact 


Allen Goldberg, IDEA DEVELOPERS, INC. 
1200 S.W. ist Street , Miami 35, Florida 
FR 77-4044 
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People ... and Changes 








P. J. LEE has been elected vice president 
in charge of traffic for the Atlantic Coast 
Line Railroad. He has 
been resident vice presi- 
dent for the Coast Line 
at Tampa for the past 
three years, and has been 
with the railroad since 
1919. He succeeds J. M. 
FIELDS, who has retired. 

Also promoted were: 

H. M. EMERSON, treas- 
urer, to assistant vice 
president and GEORGE L. CAIN, senior 
assistant to the president, to treasurer of 
the company. 
W. I. TURNER is assistant general mana- 
ger, with jurisdiction over all departments. 
Turner has been with the railroad since 
1925. 


MAURICE M. MEEHAN, executive 
vice president of the J. I. Kislak Mortgage 
Corp. of Florida, has been named state 
chairman of the mortgage finance divis- 
ion of the Florida Association or Realtors 
and the Miami Board of Realtors. 


MEL BROWN has been appointed sales 
representative for Hertz Rent A Car in the 
Tampa area. He is a former Hertz licensee 
and agent from Spartanburg, S. C. 


American Cyanamid Company has made 
several changes in its Florida management. 
JASON M. SALSBURY, former manager 
of the technical department at the com- 
pany’s Santa Rosa plant, is now director of 
fibers research at Stamford Conn. RICH- 
ARD J. FRANZ succeeds Salsbury. 


RICHARD W. LEINS, formerly mana- 
ger of the plant’s production department, 
is now manager of the engineering depart- 
ment. JOHN J. FITZGERALD succeeds 
LEINS. STANLEY E. PEACHER is now 
production technical supervisor at the Santa 
Rosa plant. 


ARTHUR J. COLLINS has been elected 
president of the Broward Builders Ex- 
change for the coming year. Collins, who 
was vice president, has his own masonry 
contracting firm. NORMAN JACKSON, 
president of Gable Roofing Company and 
Commercial Roof Decks, is first vice presi- 
dent. EDWARD HEEP, vice president of 
Atlantic Federal Savings & Loan Assn., 
was elected second vice president. 


ROBERT L. PULLEY, former vice pres- 
ident and general manager of the Gulf 
Power Company, has been named president 
of the Pensacola-based utilities firm. He 
succeeds LANSING T. SMITH, Jr., who 
has retired. 

Pulley has been with Gulf Power since 
1925. He was elected a vice president in 
1951, and named general manager last 
year. 

Smith, who has been with the company 
since 1926, was elected president in 1955. 

ROBERT F. ELLIS, Jr., assistant gen- 
eral manager of the company, has been 
elected vice president. 
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Airpax Electronics, Inc. has _ elected 
JOHN W. BOONE to the board of direc- 
tors. Boone also serves as financial vice 
president and treasurer of Radiation, Inc. 
and is a member of its board of directors. 


PHILLIP WAGNER has been elected 
assistant vice president in charge of public 
relations for the Florida Bank and Trust 
Company at Daytona Beach. 


HAROLD B. BOSWORTH has been 
appointed managing director of Jordan 
Marsh-Florida. Bosworth, formerly execu- 
tive vice president, joined Jordan Marsh 
as vice president, in 1955. 


The Grand Union Company has named 
GEORGE W. DARBY to the newly created 
position of supervisor of non-food merchan- 
dising, advertising and operations for the 
company’s eight Grand Way stores in 
Florida. 


Eastern Air Lines has made several top- 
level management changes. CAPT. JOHN 
H. HALLIBURTON is executive vice 
president-administrative services and JER- 
ALD O. JARRARD is vice _president- 
industrial relations. CAPT. C. ROBERT 
SPRINGER was named vice _president- 
flight operations and JOSEPH H. BROCK, 
vice president-base administration. AM- 
BROSE L. CHABOT is vice president- 
aircraft maintenance and CHARLES J. 
SIMONS is controller. 

ROBERT L. TURNER and MAURICE 
LETHBRIDGE are new executive vice 
presidents. All will be based in Miami. 


JAMES H. COUEY, Jr. has been named 
general manager of The Tribune Company. 
He resigned as vice president and general 
manager of the Birmingham News to join 
The Tribune Company, which publishes 
the Tampa Tribune and Times, and oper- 
ates WFLA radio and television stations 
also in Tampa. 


STANFORD K. SMOKER has been ap- 
pointed sales manager of Houdaille-Span, 
Inc. The Fort Lauderdale 
firm is the sales organi- 
zation for precast, pre- 
stressed concrete slabs, 
manufactured by R. H. 
Wright, Inc. of Fort Lau- 
derdale. Smoker has been 
a sales representative of 
the firm for the past year. 
Both Houdaille-Span, 
Inc. and R. H. Wright, 
Inc. are Florida based units of Houdaille 
Industries, Inc., of Buffalo, N. Y. 


Smoker 


W. H. EDMUNDS, superintendent of 
the Tavares and Gulf Railroad, has retired 
from active duty. His duties will be taken 
over by L. C. BATES, of Jacksonville, 
superintendent of Seaboard Air Line Rail- 
road’s North Florida Division. The Tavares 
and Gulf Railroad is a wholly-owned sub- 
sidiary of Seaboard. 





Metropolitan Bank of Miami has named 
SAMUEL J. HEINMAN, president of 
the One-Hour Valet, Inc., to its board, 
HOMER C. SMITH, formerly with the 
Pan American and Miami National Banks, 
is now vice president in charge of install- 
ment loans. 


Sperry Microwave Electronics Co. of 
Clearwater, has promoted Dr. R. E. HEN- 
NING from engineering manager to chief 
engineer. He directs, coordinates and js 
responsible for all efforts of the engineering 
departments. Henning, who has been with 
Sperry since 1947, has been responsible 
for the engineering management of the 
Clearwater operation from its inception in 
1957. 


Sound Equipment Co. has added a back- 
ground music division 
which will offer back- 
ground music for com- 
mercial _ establishments, 
DICK LEONARD, for- 
mer Tampa radio execu- 
tive, will head the new 
division. The company, 
: founded in 1958, has 

“4 offices in Tampa and St. 
Leonard Petersburg. 

WILLIAM G. JOHNSON has _ been 
elected vice president in charge of the 
mortgage department of Spillers Home 
Builders, Inc. Prior to joining the Tampa- 
based shell home firm, Johnson was gen- 
eral manager for Dave Gordon Steel Prod- 
ucts, Inc., of Tampa. He has also been 
general manager of Tampa Ship Repair 
and Dry Dock Corp. 


JOHN B. D’ALBORA, Jr. has been 
named resident technical director of Bell 
Telephone Laboratories Missile Guidance 
Facility at Cape Canaveral. He succeeds 
the late T. J. GRIESER. D’Albora has 
been active in the installation and opera- 
tion of the Bell Laboratories facility since 
its inception in 1956. 


JACK FAIN has become a partner of 
Perfection, Inc., Miami display firm. Fain, 
who was formerly production manager of 
Bishopric/Green/ Fielden, Miami Advertis- 
ing agency, is now executive vice president 
in charge of new business and customer 
relations for Perfection. 


ROBERT S. HOPLER has been ap- 
pointed area manager for The Wackenhut 
Corp. He will supervise the company’s 
operations in the Tampa Bay area and 
Central Florida from the firm’s new offices 
in Tampa. Hopler was previously a special 
agent with the F.B.I. 


The Florida- First Corporation has 
named EWING DEAN, Jr. manager of 
the industry development department. He 
was business development officer and assist- 
ant cashier at the Florida National Bank 
of Jacksonville. 
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Ortho Dynamics, Inc. has appointed 
FRANK KETCHEN project manager. 
Ketchen, who was formerly a design engi- 
neer with The Martin Co. of Orlando, will 
be responsible for engineering supervision 
and research design and development for 
the Orlando electronics firm. 


RICHARD F. BREDER has been ap- 
pointed head of the newly opened real 
estate office of Food Fair 
Stores, Inc. in Tampa. 
Breder was formerly vice 
president and_ general 
manager of Consultants, 
Inc., Clearwater real es- 
state firm. He will handle 
lease negotiations for 
Food Fair supermarkets 
to be located in proposed 
shopping centers, and the 
acquisition of new sites by purchase or 
ground lease for development of Food Fair 
supermarkets and shopping centers. 


ROBERT H. GILLIAM has been ap- 
pointed manager of the Tampa drug divi- 
sion of McKesson & Robbins Inc. Gilliam 
joined the firm in 1942. 


J. P. TARANTINO is regional general 
manager for the Southeast region of the 
Gaylord Container Division of the Crown 
Zellerbach Corp., which recently opened 
regional offices in Tampa. KENNETH E. 
EASLEY is executive assistant, THOMAS 
HARDY is regional industrial engineer and 
DONALD SPAIN is regional mechanical 
engineer. 

The region includes sales offices and 
plants in Tampa, Miami, Greenville, S. C., 
and Atlanta, Ga. 


Mrs. SELMA ORITT is president of 
Dwyer-Baker Electronics Corp., succeeding 
her husband, who is deceased. In addition 
to heading the Miami firm, she serves on 
the board of the Diana Stores Corp. 


ROY L. MERWIN has been named 
manager of marketing at Systems, Inc. 
Merwin will be responsible for all market- 
ing activity at Systems and its subsidiary, 
Electronic Crystals, Inc., both in Orlando. 


VAN C. SWEARINGEN, Jr., is new 
executive vice president of the Florida 
Title Company, a wholly-owned subsidiary 
of Lawyers Title Service, Inc. 


WILLIAM A. NEVIN, Jr., former U. S. 
bank examiner, has been named vice presi- 
dent of the Boulevard National Bank of 
Miami. 


HARVEY D. COOKE, Jr. has been 
appointed sales manager of Stanley Build- 
ing Specialties, North Miami, a division of 
The Stanley Works. Cooke, who succeeds 
the late NELSON B. SHERRILL, was 
associated with the Miami Window Corpo- 
ration prior to joining Stanley Building 
Specialities. 


WARREN H. EIRMAN has been elected 
senior vice president of the First National 
Bank of Miami. He will be in charge of 
business development. 





Star Super Markets, Inc., of Tampa, has 


appointed THEODORE T. SHAFTON 
executive vice president. 
administrative head of the company and 
will direct the company’s expansion pro- 
gram. 


He will act as 


Statewide Appraisal Service, Inc., of 


West Palm Beach, has appointed ROY F. 
SMITH, Jr. vice president in charge of the 
Orlando office. Smith will also be in charge 
of the Jacksonville office. 
also has offices in Miami and Sarasota, 
with additional offices planned for Talla- 
hassee and Pensacola. 


The company 


The American National Bank at Jackson- 
ville has made several new appointments. 
JACK M. COURTNAY was promoted from 
cashier to vice president. MARVIN C. 
SOURS, assistant cashier, succeeds Court- 
nay as cashier. R. H. BULLARD, JR., 
formerly assistant vice president of the 
First National Bank in Melbourne, is also 
a vice president. 


THOMAS HAGGARD was elected ex- 
ecutive vice president of Leyshon Associ- 
ates of Florida, Inc., Miami public relations 
agency. He succeeds the late GEORGE 
EDWIN ‘PICKARD. Haggard, formerly 
an account executive with Leyshon Asso- 
ciates, was more recently a partner of Hag- 
gard & Marchner. 


ART L. FAULCONER has been named 


Florida sales engineer of Edlund En- 
Eo es gineered Products, Inc. 
F Faulconer has had 18 


years of experience in the 
aircraft and_ electronics 
field. He was formerly 
production manager of 
Eclipse Pioneer Foundries 
Division of Bendix Cor- 
poration and, most re- 
cently, sales manager of 
American Light Alloy, of 
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Faulconer 
New Jersey. 
He will advise manufacturers on tech- 
nical problems for the Miami based manu- 
facturer of aircraft, missile and electronic 
components. 


OSCAR HETTEMA, former city mana- 
ger of Winter Haven and Ridge Manor, 
will fill a newly-created post of head of 
the contact department for Southern Gulf 
Utilities, Inc. The Miami-based company 
supplies industrial and sub-division devel- 
opments with water and sewage. 


Dr. CARL NOMURA has _ been 
named technical director at Minneapolis- 
Honeywell Semiconductor Division research 
and development center at Riviera Beach. 

Nomura succeeds DR. VAN W. BEAR- 
INGER, who has been named general 
manager of the company’s entire semicon- 
ductor division. 


HARRY J. HECKMAN, former office 
manager in Tampa for Ritter Finance Co., 
Inc., has been named supervisor of Ritter 
operations in Florida, South Carolina and 
North Carolina. R. O. KEELE and M. E. 
HOFFMAN have been named Tampa 
office managers for Ritter. 





EXECUTIVES ! ! 


We Effectively Solve 
Financial Problems By: 


Factoring — Large or Small Industries 
Export-Import Financing 
Buy-Outs 
Accounts Receiveable Financing 
Purchase or Lease of Industrial 
Equipment 
JACK KIMBALL ASSOCIATES, INC. 
Management Consultants 


520 Stovall Professional Bldg. 
Tampa, Fla. Phone 20084 








New Steel Drums of all types—tight 
head or full open head—black steel 
or galvanized—lined or unlined— 
with fast, dependable service to 
YOUR plant. 


FLORIDA DRUM 
COMPANY, INC. 


Pensacola, Florida 
P. O. Box 1951 Phone: HEmlock 8-7521 








MUSIC WITH A MOTIVE 


BACKGROUND MUSIC 
STYLED FOR 
MODERN BUSINESS 


SOUND EQUIPMENT CO. 
316 N. DALE MABRY 
RE 7-3488 











An office for you... 
In TAMPA 


We have complete office facilities and 
secretarial help for your company’s use 
in Tampa. We can provide office space, 
conference room, typing, phone service, 
appointment and reservation service, 
dictating equipment, duplicating, notary 
public, ete. Phone 8-0294 or write us. 


A-Z BUSINESS SERVICE 


3969 Henderson Bivd.—442 W. Lafayette 
RE 7-5914 Tampa RE 7-5917 








EARN $7,500 per year on a part time 
basis—-full time men and women 
earn much more selling better known, 
quality MUTUAL FUNDS .. . the 
exciting, new multi-billion dollar 
industry. You are invited to a 
Demonstration-Explanatory meeting. 
Phone for appointment. 


See adv. page 29 this issue. 














FLORIDA TREND | September 1961 


INDUSTRIAL @ AERIAL © ADVERTISING 






SANDY GANDY 


hotegraphy 


238 E. Davis Blvd. © Tampa, Fila. 








33 








es AC MID 








Tallahassee Letter 








WHEN IS YOUR BIRTHDAY? It detemines when you 
purchase your new Florida driver's license. Drivers 
born in September, October, November or Decem- 
ber, must renew their licenses during their birth 
month in 1961. If they were born in an odd-num- 
bered year, they purchase a two-year license for $3. 
If they were born in an even-numbered year they 
purchase a one-year license for $1.50. Drivers born 
in any month from January through August will 
purchase a two-year license in 1962 if born in an 
even-numbered year, a one-year license if born in 
an odd numbered year. All succeeding licenses will 
be for two-years 

A 25-cent validation sticker is available at a 
county judge’s office for out of state driving with 
what appears to be an expired license. 


FLORIDA’S AUTO FINANCIAL RESPONSIBILITY 
LAW has been upheld by the State Supreme Court 
which reversed a Lake Circuit Court ruling that it 
was unconstitutional. The test case resulted from a 
threat of State Insurance Commissioner J. Edwin 
Larson to revoke a motorist’s license if he failed to 
post a cash bond following an auto accident. The 
high court found in the law “no unreasonable or 
arbitrary exercise of police power.” 


A SCHOOL TEACHER CAN RECEIVE PAY under 
professional leave while serving in the Legislature, 
Circuit Judge Samuel Smith has ruled. This dis- 
solved an injunction obtained by a taxpayer to pre- 
vent the school board from paying Taylor County 
Rep. Ken Smith, a teacher. The losers said they 
would appeal and Judge Smith said he would wel- 
come it because the law is not clear. 


CAUTION HAS BEEN URGED by the State Board 
of Administration in investing idle state trust funds 
in corporate bonds. The 1961 Legislature authorized 
the move to get more return than is available from 
government bonds. There are about $60 million that 
could be invested if the state elects to sell govern- 
ment securities. 


STATE INDUSTRIAL COMMISSIONER Worley 
Brown has initiated a study aimed at reducing the 
Commission’s $150,000 a year printing costs. 

The survey is designed to show where money 
could be saved by awarding contracts to commer- 
cial printers or by doing work in the department's 
own reproduction unit. Making the study is a six- 
man committee of printers and agency employes. 
Costs of all commission operations are being evalu- 
ated. 


THOROUGH HOUSECLEANING of State Develop- 
ment Commission accounting methods is recom- 
mended by a Miami accounting firm hired by the 
Commissioners over protest of Director Wendell 
— A storm center of the Bryant administration, 

e was still reeling from the Elvis Presley movie 
fiasco when the accounting trouble arose. The hip 
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swiveler and his producer, Mirisch Co., were bitter 
about publicity they said made them look like ob. 
jects of charity. The Commission hastily agreed to 
pay for location site preparation rather than seek an 
$8,000 private contribution. 


LIQUOR PRICE FIXING was rejected by the Legis. 


lature and will be rejected by State Beverage Direc. 
tor Tom Lee, he emphasized in the wake of reports 
that liquor retailers are seeking support of whole. 
salers in a new move against cut rate stores. Lee 
added that Gov. Farris Bryant stated his opposition 
to price fixing and hasn't indicated a change of mind. 


CAN NUDISTS BE REQUIRED TO REGISTER? 


The Florida Supreme Court will answer the question 
after studying briefs in a case challenging a regis- 
tration law passed for Pasco County. A man was 
jailed for failure to obtain a permit from the County 
Commission to attend a nudist camp. Application 
for a permit requires photograph, fingerprints and 
a character reference from a minister or two busi- 
nessmen of the community. 


HOTELS AND RESTAURANTS FACE A CRACK. 


DOWN on illegal price signs that deceive the travel- 
ing public. State Hotel Commissioner Robert Riedel 
has reorganized the field force of 60 deputies for 
the drive to “make Florida visitors stay longer and 
come again.” 


B-GIRLS ARE SCARCER IN FLORIDA since the new 


law making drink solicitation a misdemeanor went 
into effect Aug. 1. Conviction of employes under 
this statute will be used in establishing a pattern for 
license revokation when considered with other viola- 
tions by the State Beverage Department. Other new 
legislation permits department fines up to $1,000 and 
provides for appeals from department rulings directly 
to the District Court of Appeals rather than to 
circuit courts. 


WATER RESOURCE DEVELOPMENT may be the 


top accomplishment of his administration, Gov. Far- 
ris Bryant wrote in the Florida Journal of Commerce. 
The state’s springs, lakes and streams are waiting 
to provide recreational facilities for the growing 
population, drinking water for our cities, process 
water for new industries, and cheap transportation 
for bringing raw materials to new plant sites, he said. 


CHIEF JUSTICE B. K. ROBERTS of the Florida 


Supreme Court has been appointed by Gov. Bryant 
as chairman of the State Judicial Council. This group 
of judges, lawyers and laymen was created by the 
1953 Legislature to make a continuing study of and 
recommend reforms for the Florida judicial system. 
Justice Roberts succeeds Justice Stephen O’Connell 
who resigned after adjournment of the 1961 Legis- 
lature, which failed to adopt any recommended 
reforms and which did not vote funds for the Council. 
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When You [Think of 
INFLUEBNC 


Think of 


FLORIDA TRE 


A noted advertising executive once said: 


“The real test of a publication’s influence 
and effectiveness is its readership vitality.” 


FLORIDA TREND matches the vitality of its dynamic 
audience with the freshness, pertinency, and imaginative- 
ness of its pages. 


Why not share the spark that ignites the vitality of our 
influential readers. Advertise in FLORIDA TREND and 
enjoy the effectiveness of eager readers who 
have the authority to do just about anything 
you might want them to do. 


Ask for a copy of FLORIDA TREND’s “Buying 
Influence and Readership Evaluation Survey.” 
Write to Post Office Box 150, Tampa, Florida. 





Florida’s Most Honored (and Quoted) Magazine 














Services? We like to think of ourselves 
as architects for your financial house. 
You'll be living in this house for 15, 
20, 30 years—and perhaps your sons 
for their lifetimes too. How do we do 
it? By using the most powerful mech- 
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MAKES 
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NEEDS 


OUR 
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anism available today for employee 
benefit planning . . . a modern tax- 
exempt business trust. Our plan? 
Not just big as life, but big as your 
hopes and needs for the future. Let 
us tell you about it. 


PAUL L. MILLER @2dd0ctalred, 10. 


EMPLOYEE BENEFIT CONSULTANTS 
Suite 1330, Coast Line Bldg., Jacksonville 7, Fla. Tel. El 6-2401 





